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Sizes:  S(34-36)  M(38-40)
L(42-44)  XL(46-48)

*Big Men (just $5 more each):
2XL(50-52)  3XL(54-56)  

4XL(58-60)

2 for 37.97
3 for 54.95
4 for 70.87

Yellow

1999*1999*Only each

3 - S e a s o n

JACKET

Machine
Wash 

& Wear! 3 - S e a s o n

JACKET

Card # ________________________________________Exp.: ______/_____
Mr. Mrs. Ms. ___________________________________________________
Address ___________________________________________ Apt. # ______
City & State _____________________________________ Zip ___________

Haband #1Bargain Place, Jessup, PA 18434-1834
Send ____ jackets. I enclose $________ purchase price plus $5.99
toward postage. In GA add sales tax.

19991999
each

Khaki

Navy

Haband.comShop Online:

On-Line Quick Order
WHAT
SIZE?

HOW
MANY?

YELLOW
NAVY

CRIMSON
OCEAN
KHAKI

77C–31K71
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Ø3
EB
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2E

6 Pockets!
4 Outer Pockets 

(2 that zip)

PLUS

2 Inside Pockets!

Ocean

The World Famous — 

When you pay by check, you authorize us to use information from your check to clear it electronically. Funds may be withdrawn from your account as soon as the same day we 
receive your payment, and you will not receive your check back from your financial institution.

Rain or Shine, Day or Night.    
Classic Windbreaker“ Jacket.  

Polyester/cotton poplin. 
No Iron Wash & wear.
Repels wind & rain. Zip 
front, rib knit collar, cuffs
and hem. SIX pockets, 
smooth polyester lining,
and handsome shoulder 
spanning chest seam 
that makes your 
shoulders look broader!

Crimson

Now
Only

           Duke Habernickel 
#1 Bargain Place 
Jessup, PA 18434-1834 

Order here:

Don’t Pay
$35 for

no-name
imitations!

Check

100% Satisfaction Guaranteed or Full Refund of merchandise purchase price.
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We proudly present our exclusive
Military Birthstone watches, to honor

those who have served our Country in the 
U.S. Army, Navy, Air Force, Marine Corps,
Coast Guard, Merchant Marines and Seabees.

The special dial is minted like a fine coin and
captures every fine detail of your Service
Branch Emblem. A genuine diamond is set
at 12 O’clock. 

The unique dress bracelet is customized
with four brilliant birthstones and your
personal monogram. The golden 
watch bezel, with etched roman
numerals frames the dial, and touches
of genuine 24 Karat Gold complete
this fine watch. 

The precision quartz watch 
movement keeps accurate time
within seconds per month, and 
provides years of dependable service. 

As a final touch of exclusivity, your
watch back will be engraved with
your initials, years of service and Post
Number along with a monogram of
your choice on the band, below the

dial. The watch is delivered to you in a handsome
gift box - perfect for Father’s Day, Birthdays 

       and Holidays.

Thank You priced at just $125*, an 
affordable payment plan is available with
no interest. This fine watch is designed by
and created exclusively for Veterans
Commemoratives™. It is not sold 
in stores. Your satisfaction is 
guaranteed 100% or return within 30
days for a refund or replacement. 

So, order today with confidence.
You have earned the right to

wear this unique watch as a 
permanent reminder of your special
place in history.

NAVY AIR FORCE ARMY MARINE CORPS COAST GUARD

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

GARNET AMETHYST AQUAMARINE ZIRCON EMERALD PEARL RUBY PERIDOT SAPPHIRE ROSE ZIRCON GOLDEN SAPPHIRE BLUE ZIRCON

BIRTHSTONES ARE SIMULATED FOR CONSISTENT SIZE AND CLARITY. NAMES REFER TO COLOR.

©2009-2011 ICM    BRSWAT-ALM-0411

TO HONOR YOUR SERVICE TO COUNTRY

EXCLUSIVE UNITED STATES MILITARY
BIRTHSTONE WATCHES

Personalized with Your Birthstones, Monogram, Initials, Service Years and Post Number

FOR OTHER FINE MILITARY WATCHES & RINGS VISIT VETERANS COMMEMORATIVES™ ONLINE AT VETCOM.COM

MAIL TO: Veterans Commemoratives™ Watch Order Center
Two Radnor Corp. Ctr., Suite 120, Radnor, PA 19087-4599

YES. I wish to order a Diamond Service Branch Watch 
featuring my Birthstone and Monogram, as follows:

Army    Navy    Air Force     Marine Corps     Coast Guard    
Merchant Marine (not shown) Seabee (not shown)

BIRTHSTONE MONTH (1):________ MONOGRAM (1): ________
INITIALS DESIRED (3): ____ ____ ____ YRS. SERVED: _____ to _____
POST NUMBER:_________

I WISH TO PAY AS FOLLOWS:
Enclosed is my check or money order for $125* per watch payable 
to “Veterans Commemoratives” as payment in full, OR

Charge my credit card $125* per watch as payment in full, OR

Charge my credit card in four monthly installments of $31.25* each.

CREDIT CARD:
VISA   MASTER CARD   AMEX   DISCOVER   

CC#:__________________________________________ exp.____/______

SIGNATURE: ________________________________________________

SHIPPING ADDRESS (We CANNOT ship to P.O. Boxes)Allow 4-6 weeks for delivery.

Name: _______________________________________________________

Address:______________________________________________________

City:______________________________ State:______ Zip:____________

Phone # (_____)_______________ Email: __________________________

* Plus $14.95 per watch for engraving, shipping & handling.  PA residents add 6% sales tax ($8.40). 

SELECT YOUR BIRTHSTONE ABOVE AND ENTER CHOICE ON ORDER FORM.

FREE FLAG PIN
WITH EACH ORDER

FOR FASTEST SERVICE CALL TOLL FREE TO ORDER:

1-800-255-3048
Mon - Fri from 9am - 5pm EST  Have Credit Card ready when ordering.
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 Call 1-888-802-MESO (6376) 
FOR A NO OBLIGATION CONSULTATION.

You are in 
the fi ght of 
your life. 

Fight for the 
settlement 
you deserve.

A PROVEN TRACK RECORD OF 
HELPING STRICKEN VETERANS 

$5.8 Million
SECURED FOR A 

RETIRED NAVY ELECTRICIAN 

 Attention Victims of Asbestos-Related

MESOTHELIOMA

SERVICE: Unlike other mesothelioma 
lawyers, we are veterans who share 
your values and are personally commited 
throughout your case. 

EXPERIENCE: We have over 20 years 
of experience successfully representing 

veterans stricken by Asbestos-related 
Mesothelioma.

RESULTS: Unparalleled track record 
securing millions of dollars to help pay 
for healthcare and support their families.

COMMITMENT:  We offer free, 

no-obligation consultation nationwide,
and do not expect compensation until your 
suit has succeeded.
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The war on drugs is bad 
economic policy, costing 
U.S. taxpayers $41.3 billion a 
year. And it is bad crime policy, 
as any prohibition shows that 
the prohibited item doesn’t stop 
being available. Its suppliers 
just become black-market crime 
lords who have no problem 
dealing to children instead of to 
responsible shopkeepers.

I hope this encourages the 
Ho-Chunk Nation to fi ght for an 
end to the war on drugs and the 
unconstitutional DEA.

 – Jack Thompson, Centralia, Wash. 

I fi nd this article to be out of 
touch with our present society, 
which is attempting to abolish 
tobacco. This includes doctors, 
educators and those who realize 
its extremely harmful effects. 
As an American Indian who has 
spent 40 years as a Navy man, 
I strongly commend those who 
discourage tobacco in our 
military, whether or not it is 
deemed sacred by my fellow 
American Indians.

– Edward A. Boydston, Edmond, Okla.

‘The Diff erent Student’
I strongly support the effort to 

provide a very good GI Bill for 
post-9/11 veterans (February). 

As a Korean War veteran, many 
of my peers felt that our GI Bill 
was not nearly equal to the 
World War II bill, and could 
not afford to attend college. I, 
though, saw it as a godsend, as 
it enabled me to work full time 
and attend college on nights, 
weekends, and during summer 
vacations, and thus to graduate 
before the end of the eight-year 
entitlement. The benefi ts paid 
tuition and little else.

Please keep up the good work 
for our post-9/11 vets.

– Bill Lacey, Vestal, N.Y.

Veterans know their goals, 
need little motivation and have 
far more discipline than many 
younger students. The claim by 
the government functionary 
that veterans need degrees so 
that they can become national 
leaders is ludicrous. If a degree 
conferred such a quality, we’d 
already have millions of leaders.

My fellow Korean War 
veterans and I were more than 
able to negotiate the challenges 
of post-secondary education, 
and I believe that to still be the 
case. The one prized element of 
the GI Bill is not fraternity life 
or other social endeavors, but 
time – to think, to distinguish 

‘Sacred Tobacco’
The issue at hand is only a small portion of the 

diffi  culties, created by the federal government, faced by 
American Indians (February). I am a veteran, as were four 
of my brothers. As Sioux Indians, we had the least to gain 
from a war. Yet we felt the need to serve, even though 
others have never understood who we are as a people. I 
believe that we and other American Indian veterans have 
earned the right to say what we think about our tragic 
history and the dismal eff ect it has had on our way of life. 

Why do these injustices continue? Even with the 
passage of laws like the Religious Freedom Act, we are 
still denied our religious freedom. There are thousands of skeletal remains in 
Washington that we can’t retrieve for proper ceremonial burial. The cry of the 
spirits and the blood of these ancestors will one day be heard by our Creator, 
and then you will see how fast they will surrender them to their relatives. 

– Elden Lawrence, Peever, S.D.
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between prosaic and important 
ideas. If there is engagement, it 
must be with the faculty. I regret 
that during an academic career 
involving many aspects of 
university life, so many of my 
offi ce hours went for naught, 
even when included as a course 
requirement. My fellow veterans, 
show initiative. Get to know 
your instructors.  

– John V. Ryff , Fayetteville, Pa.

‘My War on Two Fronts’
Joseph Conklin LaNier’s article 

(February) reminds us all that 
there was a sad period of time 
when we really were not “one 
nation, indivisible, with liberty 
and justice for all.”

I was fortunate to grow up in 
southern New Jersey, in a 
mixed-race community where 
black and white kids worked, 
went to school and got in trouble 
together. And as a Marine 
sergeant and Purple Heart 
veteran of the Vietnam War, 
I was blessed to lead a platoon 
of black and white leathernecks 
who remembered the admonition 
of our drill instructor: “In the 
Marines, there is no black or 
white – just green, Marine Corps 
green. The blood we shed will 
always be the same color, 
regardless of race. It will be red, 
and there will be lots of it.”

– Dale T. Taylor, Mullica Hill, N.J.

I was born and raised in South 
Dakota. My only experience with 
nonwhite people until my early 
20s was a very few sightings 
(and no contacts) with American 
Indians from the reservations. In 
1951, as an aviation cadet, I was 
stationed at a Texas airfi eld. My 

second instructor was a young 
African-American, maybe two or 
three years older than me. To 
me, this was unimportant; I was 
raised without prejudice. What 
was important was that he gave 
me the confi dence to fl y solo. 
I went on to become one of the 
better pilots in my class, and in 
Korea during my tour as a 
combat fi ghter pilot. I was 
awarded a Distinguished Flying 
Cross with an oak leaf cluster, 
and an Air Medal with three oak 
leaf clusters.

I owe both my Air Force career 
to that instructor, and the 
respect I have had, ever since, 
for the equality of all people.

– Robert L. Paullin, Manassas Park, Va.

‘Joint Operations’
The article by Ken Olsen 

(February) lauds the National 
Guard’s participation in the war 
on drugs. I wish to express my 
strong disagreement.

First, the Guard exists to 
protect citizens, not police them. 
Second, the war on drugs is 
further proof of the ignorance of 
government, especially at the 
national level, of the immutable 
laws of supply and demand. As 
long as there is a signifi cant 
market for recreational drugs, 
there will be those who will try 
to profi t from that market. Any 
attempt to strangle the supply 
will only serve to drive up the 
price, and/or increase the 
violence as more desperate and 
violent people rush in to meet 
the demand.

It is not a legitimate function 
of government to control the 
“naughtiness” of its citizens.

– David S. Harmon, Greendale, Wis.

Military retirement
I’d like to thank Tom Philpott 

for the heads-up on the possible 
reduction of military retirement 
benefi ts (Veterans Update, 
February). I agree that the 
fi nancial burden on DoD for 
retirees is becoming onerous, but 
the attention given to the mili-
tary, without comparable consid-
eration of other government-paid 
personnel, is blatant discrimina-
tion. I am particularly irritated 
by Congress’ failure to review 
the benefi ts and retirement 
programs for its members. 
Automatic pay raises, and 
lifetime entitlement to full 
benefi ts with as little as fi ve 
years’ service, are an insult to 
military veterans. 

– Manson L. Polley, Kennewick, Wash.

Not receiving retirement pay 
until 57, after 20 years of active 
service, is unbelievable, espe-
cially when former Sen. Pete 
Domenici and his associates on 
Capitol Hill receive it after only 
four to six years in offi ce. 

Most people join the service 
between 17 and 30, and thus 
retire between 37 and 50. With 
the economy in diffi cult straits, 
most retirees will not be able to 
fi nd employment when they 
leave, leading to seven to 
20 years with no compensation. 
Will retiree medical coverage 
also be subject to this long 
waiting period, with possible 
increased cuts to VA being their 
only option? This is a slap in the 
face to military families, who 
continue to endure almost 
continuous deployments to 
trouble spots around the world.

– Robert S. Maupin, Otter Lake, Mich.

THE AMERICAN LEGION MAGAZINE WELCOMES YOUR OPINIONS 

Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org
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Your valuables need special protection. 

Call us today.

USAA means United Services Automobile Association and its insurance, banking, investment and other companies. 
1 With replacement cost coverage, at our option, subject to policy limits and policy deductible, if you actually replace the property, we will pay you the lesser of our cost to restore, repair or replace 
the damaged property or the amount you actually spent to restore, repair or replace the property. Proof of ownership and value required in the event of a claim. 2$4 a month policy provides $2,500 
on scheduled jewelry. Rates may vary due to location. 

Valuable Personal Property insurance provided by United Services Automobile Association, USAA Casualty Insurance Company, USAA General Indemnity Company, and Garrison Property and 
Casualty Insurance Company. Each company has sole fi nancial responsibility for its own products. Property and casualty insurance products are available to current and former military members 
and their former dependents who meet certain membership eligibility criteria. To fi nd out if you are eligible, contact USAA. Underwriting restrictions apply. © 2011 USAA. 124551-0411

1-877-699-2654 | usaa.com/legion
We know what it means to serve.®

Don’t wait to safeguard treasured belongings. 
While standard homeowners or renters insurance policies usually exclude or limit coverage for 

the items below, USAA Valuable Personal Property insurance off ers replacement cost coverage,1 

no deductible and rates as low as $4/month2 for:

• Guns • Musical Instruments

• Jewelry & Watches • Fine Art

• Cameras • Silverware

• Furs • Coin & Stamp Collections

Protect your valuables.

USAA makes it easy.

USAA is proud to be the 

Preferred Provider
of Insurance and Financial Services 

to The American Legion
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Some things just seem simple to me. Common sense. If you work hard, 
you realize the benefi ts. If you break the law, you suffer the consequenc-
es. If you drive through a stoplight, you can’t act surprised when 
another car slams into yours.

And if you make a career of the military, and get injured in the 
process, you should be awarded full retirement pay and appropriate 
disability compensation. It shouldn’t be one or the other. The military 
pension is a benefi t you earned by doing a job well for a long time. VA 
disability compensation is provided to those whose ability to work is 
compromised due to military service. Some progress has been made to 
lift the ban on concurrent receipt – also known as the “disabled veterans 
tax” – which forces military retirees to pay for their own pensions with 
a dollar-for-dollar offset from their disability compensation. 

Tell me how it makes sense that you should lose your pension because 
you got hurt. These men and women chose to make the military a 
career; they didn’t choose to suffer an injury. In the private sector, a 
vested employee does not forfeit his or her pension when an injury 
causes him or her to go on disability. 

Efforts to correct this discrepancy were on track after Jan. 1, 2004, 
when concurrent receipt of DoD retirement pay and VA disability was 
allowed for certain types of veterans. The plan was to incrementally 
phase in full concurrent receipt for all qualifi ed military retirees over a 
10-year span, to be completed by Dec. 31, 2013. To be fair, this benefi t 
must apply to all disabled military retirees, not just those who were 
wounded in combat, or those with the highest disability ratings.

The recently introduced Retired Pay Restoration Act would permit 
additional service-connected military retirees to receive both their 
VA disability compensation, and either retired pay – by reason of their 
years of military service – or Combat-Related Special Compensation 
(CRSC). It also eliminates the current phase-in period. 

The Disabled Veterans Tax Termination Act would amend Title 10, 
U.S. Code, to permit service-connected military retirees rated at less 
than 50 percent to receive concurrent payment of both retired pay and 
VA disability compensation. It also eliminates the phase-in period, and 
extends eligibility for concurrent receipt and CRSC to Chapter 61 disabil-
ity retirees with less than 20 years of service.

The American Legion supports both bills and urges members to seek 
co-sponsorship from their congressional representatives. 

A disability rating – whether 30 percent or 60 percent – represents a 
life-changing condition. That’s why it is called a disability. A military 
career that justifi es a pension on the basis of years served is an accom-
plishment our nation should honor and reward. They are separate 
issues, funded by separate budgets. The only reason the ban hasn’t been 
lifted for all who are eligible is that the government would simply rather 
use the money for other purposes. And that’s not good enough.

Disabled military retirees deserve better

MEMORANDA

CONTACT CONGRESS ABOUT 
THE DISABLED VETERANS TAX

Two bills have been introduced in 
the House of Representatives to 
address the disabled veterans tax: 
the Retired Pay Restoration Act 
(H.R. ), and the Disabled 
Veterans Tax Termination Act (H.R. 
). Legionnaires are urged to use 
The American Legion Legislative 
Action Center to contact their 
representatives and urge them to 
support both measures.

Visit The American Legion 
Legislative Action Center online 
and click on the “Stay Connected” 
button.

www.legion.org/legislative 

ORATORICAL CONTEST FINALS 
TO BE STREAMED LIVE: The fi nals 
of The American Legion High 
School Oratorical Scholarship 
Program will be shown live online 
from Indianapolis April . 
Check the Legion’s website for 
more details. 

www.legion.org/oratorical

National Commander
Jimmie Foster
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SunSetter, the #1 best-selling awnings in
America for over a decade, invites you to
call, email, or send today for our FREE
Awning Idea Kit and DVD.  Discover
how to outsmart the weather and protect
your family while you turn your deck or
patio into your favorite 3-season outdoor
room — a lovely focal point of your home
and a center for outdoor enjoyment.

A SunSetter puts you in control of the
weather on your deck or patio.  Relax and
entertain outside anytime you want with-
out worrying about hot sun, harmful UV

rays or passing light showers.  It can be
up to 20º cooler under your awning!  A
SunSetter gives you far more cool shade
and protection than a tippy patio umbrel-
la — yet it’s so affordable you’ll wonder
why you waited so long to get one. Get
your Free Idea Kit and DVD today.

Awning Idea Kit 
and DVD

Learn how to transform an ordinary deck or patio into a
beautiful, shaded “outdoor room” — a cool, protected

retreat where you and your family will love to spend time.

● Cool Shade in Seconds
● 99% UV Protection
● Great Relaxation and     

Entertainment Spot 
● Exceptionally Affordable —    

Prices as Low as $499!
● Saves Energy, Helps Cut 

Air Conditioning Bills     
● Motorized & Manual Models
● Easy to Use, Totally  

Retractable
● Screen Rooms
● Many Exciting Accessories
● Many Fabrics to Choose    

From
● Unsurpassed Quality
● 5-Year Limited Warranty
● No Risk Home Trial
● A Must Have for Decks   

and Patios

©
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Find out more with absolutely no obligation. Get your
FREE Awning Idea Kit and DVD in any of 4 simple ways:

1. Call Toll Free: 1-800-876-8060, ext. 23855
You can call 24 hours a day, seven days a week.

2. Email to ideakit@sunsetter.com
Be sure to include your full name and mailing address.

3. Go to www.sunsetter.com
4. By Mail: SunSetter Products, Dept. 23855

184 Charles Street, Malden, MA 02148.  Be sure to include
your complete mail address and email address. 

FREE
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Ramp up federal gun control

Rep. Alcee L. Hastings, 
D-Fla.

 Hastings is a member of the 
House Rules Committee.

SUPPORT
Rep. Louie Gohmert, 
R-Texas

 Gohmert is a member of the 
House Judiciary Committee.

OPPOSE

Since my colleague, Rep. Gabrielle Giffords, 
D-Ariz., was shot along with 18 others in Tucson, 
our nation has focused on poisonous political 
discourse, derangement and guns. 

It happened in part because our violent political 
expression inspired a mentally 
unstable person with prepos-
terously easy access to previ-
ously banned weapons. 

The lessons of this tragedy 
are staring us in the face. We 
need to muster the political 
will and national unity to bring common sense 
and reason to a vexing gun problem. 

More than 30,000 people are killed by guns 
every year. After 9/11, when 10 percent of that 
number died, we began a global war, spent tril-
lions of dollars and reformed our federal govern-
ment, to prevent even one more attack. 

But for gun violence? We wring our hands.
The Republican House majority has decided not 

to address the ludicrous availability of guns. So we 
will continue to bow at the altar of assault-weapon 
ownership and the political power of the National 
Rifl e Association, while tens of thousands of our 
citizens die needlessly. 

When targets are placed on members of Con-
gress, when leaders admonish their followers to 
solve political problems with bullets, and when 
those on the other side of an issue are charged 
with being the “enemies of humanity,” we have 
reached a point where violence is inevitable. 

But guns seem too compelling to restrict. The 
mentally ill too easy to ignore. And the hatemon-
gers too dramatic, too exciting and too angry to be 
kept off the air.

“We must learn to live together as brothers,” 
Martin Luther King Jr. said, “or perish together as 
fools.” Civil discourse in our politics would be 
nice. But we need much more.

CONTACT YOUR ELECTED OFFICIALS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

Law enforcement simply cannot stop every act 
of incomprehensible violence in America.

Since the grievous Tucson shootings, some are 
demanding more restrictive gun laws, such as 
prohibiting high-capacity magazines. That is the 

foot in the door for a gun 
ban. If 30 rounds are too 
many, 20 can be too many. 
Then 10 are too many. You 
get the picture. We either 
have the right to bear arms 
or we don’t. 

Benjamin Franklin once said, “Those who 
would give up essential liberty to purchase a 
little temporary safety deserve neither liberty 
nor safety.” Diminishing the Second Amend-
ment actually erodes our liberties and lessens 
our safety.

Unfortunately, there will always be people bent 
on doing evil. Adding more laws to the myriad 
existing gun restrictions only deters law-abiding 
citizens. The very defi nition of a criminal is 
someone who breaks the law. As the bumper 
sticker says, “When guns are outlawed, only 
outlaws will have guns.” The District of Columbia 
is a crime capital precisely because only outlaws 
have guns there.

The Tucson tragedy was apparently caused by 
one disturbed individual. The local college, along 
with others, should have been more vigilant in 
reporting potential threats by the shooter. Even 
so, he was the killer – not the college, not the 
gun, not even the defendant’s apologist sheriff.

Statistics have routinely shown that where 
law-abiding citizens are armed, there is less 
crime. So here is a novel idea, shared by our 
founders: the best safeguard of our liberties is 
personal responsibility and vigilance, not taking 
away the rights of law-abiding citizens. Let’s help 
protect each other’s rights and safety.

THE HEART OF THE ISSUE

The shootings in Tucson, Ariz., last winter 
prompted renewed calls for gun control. 
Others say politicians shouldn’t use the 

tragedy to curb Second Amendment rights.
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YES! Reserve The Men’s Sterling Silver Nail Cross as 
described in this announcement.

Signature
Orders subject to acceptance.

Name
Please print clearly.

Address

City/State/Zip

The Danbury Mint                                                                                                                                                                                 Send
47 Richards Avenue                                                                                                                                                                       no money
Norwalk, CT 06857                                                                                                                                                                                now.

A cross speaks the universal language of faith— a belief in 
the everlasting light of the Lord. Now, you can express your 
devotion with a cross that proclaims this message. Presenting…
The Men’s Sterling Silver Nail Cross, a unique pendant for the
man of commitment.

Expertly crafted; bold design.
A symbol of Jesus’ ultimate sacrifice, the nails of the cross
have been fashioned into a sterling silver cross pendant.
Gleaming 14kt gold binds the nails together, forming a 
powerful design. The cross is suspended from a 22" sterling
silver chain and comes in a handsome presentation case, 
included at no additional charge. 

An exceptional value; satisfaction guaranteed.
This handsome cross can be yours for $99 plus $7.50 shipping
and service, payable in three monthly installments of $35.50.
Your satisfaction is guaranteed.  

Reserve yours today!
The Men’s Sterling Silver Nail Cross is certain to be treasured 
now and for years to come as an unyielding expression of 
faith. Whether for yourself or as a truly memorable gift, 
don’t delay...order today!

© MBI

RESERVATION APPLICATION

84780014E022

Pendant
shown 

actual size.

FOR FASTEST DELIVERY: 
1-800-726-1184 • www.danburymint.com
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A well-rounded physical-activity program that 
combines strength and weight-resistance training with 
aerobic activity is good for your heart and your overall 
health. Strength training gets results fast – do it twice a 
week for a few weeks and you’ll start to see and feel 
your body change, compared with three times a week 
with aerobics. Working out with weights can also 
reduce blood pressure, improve insulin sensitivity, 
protect against bone loss and reduce the risk of falls. 
Your quality of life will improve, and you will be able to 
live independently for longer.

“The idea that people with certain heart conditions 
should completely avoid weight training is false,” says 
Kerry Stewart, director of clinical and research exercise 
physiology at Johns Hopkins University. “Exercise is for 
everybody. If you can do aerobic activity, you should be 
able to do resistance (weight) training.” 

Strength training strengthens the heart as well as 
other muscles. The biggest benefi t of strength training is 
that it dramatically increases muscle mass, which aerobic 
activity does not do. More muscle mass makes you 
stronger and increases your basal metabolic rate. Muscle 
cells, even at rest, burn more calories than fat cells.

Muscle strengthening can help prevent and limit 
heart disease by reducing some risk factors. There is 
good evidence that resistance training reduces total 
body fat. Weight training increases lean muscle mass 
and maintains body strength, so you’re able to do more 
or perform higher levels of aerobic activity. Multiple 
studies show that strength training lowers blood 
pressure by an average  mm of mercury, which is 
enough to reduce your risk of a stroke or of dying of a 
heart attack. Blood pressure does increase slightly just 
as you lift a weight, but this fl eeting stress on the heart 
is less than it would be with aerobic activity, Stewart 
says. A bigger metabolic engine allows 
you to process glucose better or, 
if you have diabetes, to 
control blood sugar levels.

Research shows that 
muscle strengthening 
will protect you against 
bone loss and reduce 
your risk of dying from 
all causes. “Muscle 
strengthening helps 

prevent 
frailty and falls,” 
Stewart says. “Most 
people think weak bones cause 
fractures, but actually, it’s falls.” 
Weight training can help prevent falls and 
improve bone mineral density so that your 
bones are less susceptible to osteoporosis.

Resistance training can help improve your 
quality of life and allow you to maintain your 
independence. Stronger muscles, for example, will 
make it easier to climb stairs or lift a bag of groceries.

To maintain your health, exercise guidelines suggest 
you do two days of strength training each week, in 
addition to moderate aerobic activity for  minutes, 
fi ve days a week. A regular regimen of eight to  
resistance exercises using the major muscle groups, on 

two nonconsecutive days, allows time for your 
muscles to adapt, which reduces the potential 

for excessive muscle soreness and injury. 
Once you start lifting weights, you will 

gain self-confi dence and be able – and 
want – to do even more, Stewart says.

Mark Fuerst is a Brooklyn-based health 
and medical writer.

Living Well is designed to provide general information. It is not intended to be, nor is it, medical advice. Readers should 
consult their physicians when they have health problems.

BY MARK FUERST

Media Bakery
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You already know you should 
probably exercise more, but a new 
study shows that just standing up can 
improve your health.

Scientists examined data from nearly 
, Americans, and found that even 
in people who exercise regularly, 
people who spent more time sitting, 
reading or watching TV were at a 
higher risk of heart disease, with lower 
levels of HDL (“good”) cholesterol, 
higher triglycerides (blood fats) and 
bigger waists.

The researchers also found that 
breaks from sitting are more important 
than previously realized: the study 
participants who got up the most – to 
walk to a colleague’s desk at work, to 
grab a snack, or even just to change the 
channel – had, on average, a -inch-
smaller waist than those who got up the 
least. “That’s just under two pant sizes,” 
study author Genevieve Healy says.

The eff ects of sedentary time on 
health are only recently coming to light, 
but many studies on this issue rely on 
self-reported data. Healy’s study, the 
largest so far, asked participants to 
wear an accelerometer in order to 
provide the most unbiased information.

Standing up instead of sitting doesn’t 
replace exercise, Healy cautioned, but 
the next time you’re wondering what’s 
on TV, consider standing up – if only to 
search for the listings.

For the  million people 
allergic to peanuts or tree 
nuts, smooching can have 
serious consequences. 
Kissing someone who has 
recently eaten nuts can 
trigger an allergic reaction, 
according to the American 
Academy of Allergy, 
Asthma and Immunology. Even 
if the person has rinsed his 
mouth or brushed his teeth, the 
off ending nut proteins can still 
be present in saliva. It’s better to 
wait several hours and consume 
a nut-free meal in the interval, 
the Academy says. But even that 

won’t guarantee 
safety. If your 

partner has a 
peanut or nut 
allergy, the 
safest 
approach is 
to avoid 

these foods 
yourself.

When is a kiss 
dangerous? 

Pneumonia leads to , 
deaths a year, but a vaccination 
can help prevent the disease. 
In its latest guidelines, the Centers 
for Disease Control and Prevention 
has added smokers and people 
suff ering from asthma to the list of 
those who should receive a 
pneumonia shot. 

Who needs a pneumonia 
vaccination?

Adults  to  who smoke or 
have a chronic condition, such as 
asthma, diabetes, emphysema or 
heart disease, or a medical 
condition that suppresses the 
immune system 

Adults  and older (those who 
were vaccinated before they 
turned  need a second dose if 
it’s been fi ve or more years since 
their fi rst dose) 

Stave off  pneumonia

ple 
ee 
ve 

as 

on, 
an 

y. Even 
s 
th, the 
n still 
tter to
sume 
val

Media Bakery

Media Bakery

THE AMERICAN LEGION MAGAZINE   |   APRIL 201114

Page 14



1-800-578-2899
PROMO CODE 2464041

Send to:  Premier Care in Bathing, 2330 South Nova Rd., 
South Daytona, Florida 32119

Be able to bathe
safely and worry-free
with a Premier Care in 
Bathing Walk-In Bath.
Independence and security are only 
a phone call away. If you or a loved 
one struggle taking a bath, contact us 
at  Premier Care in Bathing about our 
extensive range of walk-in baths.

without the fear of  slipping 
or falling.

easy access.

     soothe away your aches and pains.

Name 

Address 

City State Zip

❏✔  Yes! Please send me a FREE COLOR BROCHURE 
about Premier Care Walk-In Baths.

2464041

Ease of Use,
Peace of Mind.

Veterans
Discounts
Available

(Required for Processing)

Transform Your Bathroom
and Transform Your Life.

Offer subject to 
approval from
GE Money Bank

Proud Partner
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The next time you come down 
with a cold, don’t count on 
echinacea pills to speed your 
recovery. The herb is one of the 
most popular supplements sold, 
due to its reputation for fi ghting 
the common cold. However, a 
study involving  adults, 
conducted by the University of 
Wisconsin-Madison School of 
Medicine and Public Health, found 
that the herb had little impact on 
the severity or length of a cold. 

What does work? According to 
the Mayo Clinic, the following ways 
to lessen a cold’s misery are 
backed by science:

 Drink plenty of water and other 
beverages to loosen congestion.

 Gargle with warm salt water to 
relieve a sore, scratchy throat.

 Use saline nasal drops and 
sprays to fi ght a stuff y nose.

 Have some chicken soup. It has 
anti-infl ammatory properties and 
relieves congestion.

How to treat 
a cold naturally

Slender, battery-powered electronic cigarettes look 
like the real thing. Some even have a fake ember that 
lights up with each puff , but they are smoke-free and 
don’t contain tar. Instead, the user inhales vapors 
emitted by a cartridge of nicotine fl uid. Sold online and 
in shopping malls, “e-cigarettes” come in tempting 
fl avors such as cappuccino, cherry, chocolate and 
apple – fl avors with special  appeal to teens and children. 

Although e-cigarettes are touted as being healthier 
than regular cigarettes, the Food and Drug 
Administration has serious concerns. In the agency’s 
initial tests, it detected diethylene glycol, a toxic 
chemical found in antifreeze, along with nitrosamines 
and other cancer-causing compounds. Substandard 
manufacturing practices are another concern. In the 
brands tested, the amount of nicotine in each inhalation 
varied considerably, and some e-cigarettes labeled 
“nicotine free” contained low levels of the addictive 
chemical. The trendy devices are often marketed as a 
smoking-cessation aid, but public-health experts worry 
that they might lead to increased nicotine addiction 
among children.

Acetaminophen concerns 

The FDA is moving to limit the 
amount of acetaminophen in 
prescriptions that combine the drug 
with other medicines, The 
Washington Post reports. By limiting 
acetaminophen levels in drugs such 
as Percocet, Vicodin and Tylenol 
with codeine to  mg per tablet, 
the FDA hopes to lower the risk of 
liver damage among those who rely 
on these pain-relievers.

The agency reports that 
“overdose from prescription 
combination products containing 
acetaminophen accounts for nearly 
half of all cases of acetaminophen-
related liver failure in the United 
States.”

There is no need for alarm, 
according to the FDA, because most 
acetaminophen-liver injuries 
“occurred in patients who took 
more than the prescribed dose of an 
acetaminophen-containing product 
in a -hour period, took more than 
one acetaminophen-containing 
product at the same time, or drank 
alcohol while taking 
acetaminophen products.”Media Bakery
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“ 

We have had the Sleep Number bed for a few years now and can say it is the

very best investment we have ever made. Back pain was a fact of life for me for years.

After sleeping on the Sleep Number bed, I have improved signifi cantly. It is amazing

to go to bed in pain and wake up refreshed and pain free.”Janet D., Mt. Vernon, WA
Bonu
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$5
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Relieve Back Pain

*Descriptions of clinical studies conducted on the Sleep Number bed are available at 
1-800-831-1211.
 †If you are not completely satisfi ed after sleeping on your bed for a full 30 nights, simply 
call us toll-free within 45 days of delivery to authorize its return. Upon receipt, we’ll 
reimburse the full purchase price less your shipping or Home Delivery and Setup fees. You 
pay return shipping. There are no returns or exchanges on adjustable bases, closeout or 
demo bed models.
‡Restrictions apply. See card for details and expiration date.
©2009 Select Comfort

Name_________________________________________________________________
(Please print)

Address_______________________________________________________________

City_________________________________  State______________  Zip___________

Daytime Phone________________________   Ext. 39641

Email___________________________________________________________________

Mail to: Select Comfort, 9800 59th Avenue N., Minneapolis, MN 55442

‡Restrictions apply. See card for details and expiration date.

Are You Frustrated by the 
Quality of Your Sleep?
Do you toss and turn at night? 
Can’t seem to fi nd a comfortable 
position? Does your back ache 
when you awake? These are signs 
that your mattress may not be 
supporting you properly, robbing 
you of the sleep you need. 
SUFFER NO MORE!

You Customize 
the Firmness
The Sleep Number Bed by 
Select ComfortTM is unlike 
any other. It’s the bed you 
adjust to your exact comfort 
and fi rmness preference, your 
SLEEP NUMBER® setting. Our easy-to-use handheld 
remote and advanced air-chamber technology allow 
you to quickly adjust the fi rmness from extra fi rm to 
feather soft at the touch of a button.

Each Side of the Bed 
Adjusts Independently
Best of all, each side of the SLEEP NUMBER® 
bed adjusts independently, making it the perfect 
bed for couples.

Get Relief from Back Pain

It’s the bed clinically proven to relieve back pain and improve 
sleep quality. Clinical studies show an amazing 93% of participants 
reported back-pain relief while 90% said other aches and pains 
were reduced.*

The Sleep Number® Bed 
Makes Innersprings Obsolete
A traditional innerspring mattress offers only 
hard metal coils for support. By contrast, the 
Sleep Number  bed’s revolutionary design 
features air-chamber technology that adjusts 
to your ideal level of fi rmness and support.

TRY IT FOR 30 NIGHTS, RISK FREE!†

We’re so sure you’ll sleep better, you can take up to one month 

to decide, or your money back!† You’ve got to sleep on it 

to believe it.

Receive a Special Thank You Gift!
For a limited time, inquire about our revolutionary bed and we’ll 

send you a special $50 Savings Card to use toward the purchase 

of any Sleep Number bed or accessory items of $100 or more.‡

Call Now! 1-800-831-1211 ext 39641
sleepnumber50.com

 YES!  Please send me a FREE
Brochure, DVD and Pricing.

 Limited-Time Bonus!  
 $50 Thank You Savings Card!‡

An innerspring mattress
creates uncomfortable 
pressure points that can 
disrupt sleep.

A Sleep Number® bed 
adjusts to your body, 
relieving pressure points.

More
Pressure

Less 
Pressure

1

PL_RBP_TT50NA_39641.indd   1 2/9/11   10:49 AM
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JPMorgan Chase has shown its colleagues in the 
fi nancial industry how to turn the sourest of 
lemons into lemonade regarding treatment of 
military members holding the bank’s mortgages.

Caught violating the Servicemembers Civil Relief 
Act by overcharging 4,500 servicemembers a total 
of $2.4 million on home loans, and illegally 
foreclosing on no fewer than 14 families, Chase 
was grilled at a House 
Veterans Affairs Committee 
hearing Feb. 9.

“Your bank broke the law!  
Shouldn’t someone go to jail 
for that?” Rep. Bob Filner, 
D-Calif., asked Stephanie 
Mudick, executive vice 
president of consumer 
practices for Chase.

Soon after, Chase an-
nounced a host of initiatives 
to turn military members 
into a favored class of 
customer. And that includes 
veterans with active-duty 
service since 9/11 who now 
face diffi culty making Chase 
mortgage payments.

The SCRA requires lenders to lower interest rates 
to no more than 6 percent for military borrowers 
on active duty. Chase said it planned to drop its 
effective mortgage interest rate to 4 percent for 
SCRA-protected borrowers, not only while they’re 
on active duty but for a year afterwards.

Also, Chase will begin an “enhanced” loan-mod-
ifi cation program for all members or veterans who 
served on active duty, as far back as 9/11, if they 
are delinquent on home loans or having trouble 
making monthly payments. And if they have a 
Chase-owned or Chase-serviced primary residen-
tial mortgage, any Chase second mortgage on the 
same property will be lowered to 1 percent. 

Where Chase mistakenly foreclosed on military 
borrowers, the bank will rescind the sale and 
“forgive all of their remaining mortgage debt.”  
Indeed, that will become bank policy in wrongful 
foreclosures on SCRA-covered customers. 

Chase promised to donate 1,000 homes to 
military members and veterans over the next fi ve 
years through its nonprofi t partners, and to host 
borrower-outreach events near large bases. 

The bank also announced plans to spearhead a 
coalition of companies that will hire 100,000 
veterans over the next decade, and create a Veter-
ans Advisory Council to advise the fi rm on ways to 
help the military and veterans communities.

Rep. Jeff Miller, R-Fla., HVAC chairman, called 
the SCRA violations a “teachable moment” for the 
banking industry, the Department of Defense and 

servicemembers. Industry, he 
said, must learn its obliga-
tions under the law. DoD 
offi cials should review the 
effectiveness of SCRA train-
ing, and servicemembers 
should know their rights.

As far back as the Civil 
War, laws have protected 
military members against 
adverse legal action on civil 
matters while serving their 
country. During World War I, 
these were strengthened with 
the Soldiers’ and Sailors’ 
Civil Relief Act of 1918. That 
law expired, but was enacted 
again in 1940 and remained 
in effect.

In 2003, Congress improved the law and retitled 
it the Servicemembers Civil Relief Act. Since then, 
it has been amended to further protect military 
members, extending even to cell-phone contracts.

Miller said he was “encouraged” by Chase’s 
plans but that the company “has a long way to go 
to restore its credibility with America’s warriors.”  

American Legion National Commander Jimmie 
Foster noted that the violations only came to light 
because of a lawsuit. “We wonder whether other 
banks are charging military families more than 
6 percent on their home loans. The American 
Legion is calling upon all fi nancial institutions 
that handle mortgages for military families to 
review policies and practices, to make sure they 
are obeying federal law,” he said.

A day after the hearing, Bank of America also 
unveiled a new program to help deployed members 
who are having trouble paying their mortgages.

Tom Philpott, a former Coast Guardsman, has 
written about veterans and military personnel issues 
for more than 30 years.

SCRA violations trigger cut-rate loans
BY TOM PHILPOTT

Upper Cut Images
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In times of peace and conflict, they have always been there, defending 
freedom wherever it may be challenged, and upholding the Corps’ values of 
Duty, Honor and Courage.  They are the Few, the Proud, the Marines.

A Singular Achievement in Craftsmanship and Design
Now, there is an equally distinctive service ring that any Marine would 
be proud to wear.  The “Sterling USMC Ring” is individually crafted of solid 
sterling silver.  At its center, the Corps’ symbol of eagle, globe and anchor, 
sculpted in relief, stands out boldly against an inlay of genuine black onyx. 
A sculpted eagle and its powerful wings frames the center stone, and embla-
zoned along the sides are the nation’s stars and stripes in relief. As a fi nal 
touch, the ring is engraved with the USMC Semper Fidelis motto. 

An Outstanding Value and Your Satisfaction Guaranteed
The perfect way to show your allegiance to the Corps, or a great gift for the 
Marine in your life, this dramatic ring can be yours for just $128.98*, pay-
able in three convenient installments of $39.66.  To have a ring reserved in 
your name, and backed by our unconditional 120-day guarantee, send no 
money now. Just fi ll out and send in the coupon.

©2011 BGE  01-03811-001-BIU2

YES.  Please reserve the “Sterling 
USMC Ring” for me as described in 

this announcement. 

To assure a proper fi t, a ring sizer will be sent to you after your reservation has been 
accepted. *Plus a total of $9.98 shipping and service.  Please allow 4-6 weeks for delivery after 
we receive your initial deposit.  Subject to product availability and order acceptance.

LIMITED TIME OFFER. Reservations will be accepted on a fi rst-come, fi rst-served basis.  So 
please respond as soon as possible to reserve a “Sterling USMC Ring.”

®Offi cially Licensed Product of the United States Marine Corps.

Expertly hand-crafted 

in solid sterling silver

 

Dramatically 

detailed with Marine 

symbols of honor  

Finely engraved with 

the Marine’s Semper 

Fidelis motto 

Featuring a genuine 

black onyx 

center stone

A bold and distinctive 

ring from any angle

... wear it with pride! ... wear it with pride! 

The Sterling USMC Ring
A Fine Jewelry Exclusive from The Bradford Exchange

Arrives in a 

custom-designed 

presentation case with 

Certifi cate of Authenticity

Actual size

Signature

Mrs. Mr. Ms.
                                                  Name (Please Print Clearly)

Address

City State  Zip

E-mail (optional)

 01-03811-001-

www.bradfordexchange.com/03811

P.O. Box 806, Morton Grove, IL 60053-0806

RESERVATION APPLICATION                              SEND NO MONEY NOW

E94992
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Algae oil could be the next leap in America’s energy evolution.
BY JAY STULLER

Design Pics/Eryk Jaegermann/Getty
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he diverse group of simple organisms 
classifi ed as algae includes some of the 
oldest life-forms on earth, with fossil 
traces dating back some 3 billion years. 
While seaweeds are the most complex 

form of algae, others grow on rocks, under ice and 
on land. And then there’s plain old pond scum, 
lowly as it may be.

However, some brand-new strains of algae are 
gaining attention as a potential source of multi-use 
transportation fuel, a so-called third-generation 
biofuel that could supplement and perhaps even 
replace crude oil. If so, this would be the most 
remarkable energy development since humans 
harnessed electricity – an advance that would 
benefi t the environment, strengthen national 
security, improve the food supply and transform 
the economy.  

Think about it: 
 When burned to provide power for cars, 

trucks and aircraft, fuels made from conventional 
crude release carbon dioxide, the greenhouse gas 
most associated with climate change and global 
warming; since algae eat carbon dioxide to repro-
duce and grow, its fuels are almost carbon-neutral 
when burned.  
 Although the global petroleum market is fun-

gible , and the United States isn’t directly vulner-
able to hostile oil-producing nations, America 
imports more than 60 percent of the crude it needs 
and, like the rest of the world, would be hurt by a 
major supply disruption. That threat is reduced 
with a robust algae-oil supply. 
 Unlike the corn used to make ethanol, algae fuel 

is not a product that would otherwise feed animals 
and people – a serious issue as the global popula-
tion approaches 7 billion.  
 Also unlike ethanol, which is only blended into 

gasoline, algae oils can be refi ned into diesel, jet 
fuel and other products. 
 Finally, as the search for new reservoirs takes oil 

companies into deeper and more dangerous 
waters, the challenges of meeting the world’s 
growing energy needs will – without an alternative 
or supplemental fuel source – only make petro-
leum more expensive, an economic burden on 
businesses and citizens alike.    

Given these stakes and the economic potential, 
some 200 companies in the United States and 
abroad are now researching and developing 
algae biomass for transportation fuels. While 
most are small entrepreneurial startups, major 
energy companies clearly support the emerging 
technology. ExxonMobil has committed 
$600 million to a company called Synthetic 
Genomics, which recently opened a new green-
house research facility in La Jolla, Calif., to test 
whether large-scale quantities of fuel can be made 
from algae. Meanwhile, Chevron is putting its 
money behind Solazyme, Inc., a San Francisco-
based fi rm that engineers designer strains of algae, 
and grows them in fermentation tanks without 
exposure to sunlight.  

In an interview with Scientifi c American, Sola-
zyme co-founder and president Harrison Dillon 
recently claimed that his company is on target to 
produce algae oil that costs between $60 and 
$80 a barrel within three years, making it competi-
tive with crude oil. Most energy experts would say 
that without government subsidies and tax breaks, 
that prediction is wildly optimistic. But Dillon 
acknowledged that economics is essential if algae 
oil is to succeed, saying that “no matter how 
environmentally conscious and clean your fuel is, 
people will not pay more for a gallon.” 

First-Generation Biofuels. In fact, we do pay 
more for alternative fuels, due to federal mandates 
that encourage their use and tax credits for 
companies that make and blend them into 
gasoline. The 2005 Renewable Fuel Standard 
required that 7.5 billion gallons of renewable 
fuels be blended into gasoline by 2012. That 
was beefed up by the 2007 Energy Security and 
Independence Act, which mandated 36 billion 
gallons by 2022.   

Currently, most of the biofuel used in the United 
States comes from the sugar and starches found in 
corn, which is distilled into ethanol and is consid-
ered a fi rst-generation biofuel. Second-generation 
biofuel comes from nonfood or inedible crops, such 
as wood chips, waste biomass, wheat stalks and 
other materials containing cellulose. None of these 
developments, however, are new.  
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Valuable uncut sheets of never circulated $2 bills are actually being released to the first 10,537 callers who find 
their zip code on the distribution list to the right and beat the 7-day deadline to get Vault Stacks full of real money

State zip codes turn up cash for residents

7-DAY DISTRIBUTION: These seldom seen full uncut sheets of never circulated $2 bills are being moved from the private vaults 

of the World Reserve Monetary Exchange for immediate distribution to state residents. They are only being released banded together 

in Vault Stacks containing three protective bankers portfolios each loaded with its own full uncut sheet of never circulated $2 bills for 

just forty-eight dollars per bankers portfolio. That’s a real steal because only the first 10,537 residents whose zip code appears on the 

Distribution List are getting the Vault Stacks full of real money just by calling 1-888-823-6603 to beat the 7-day deadline.

By Keith Berrymore
UNIVERSAL MEDIA SYNDICATE

UMS – State residents 
who find their zip code on 
the Distribution List will 
feel like they just won the 
lottery. 

That’s because for the 
next 7 days, full uncut 
sheets of never circulated 
$2 bills are being released 
by the World Reserve not 
to banks, not to dealers 
and not just to the rich 
and famous, but directly 
to state residents who beat 
the order deadline.

The only thing resi-
dents need to do is look 
for their zip code on the 
Distribution List printed 
in today’s publication. If 
their zip code appears on 
the list, they need to im-
mediately call the Distri-
bution Hotline before the 
7-day deadline to get the 
Vault Stack containing 
three protective bankers 

portfolios each loaded with 
its own full uncut sheet of 
never circulated $2 bills. 
But only the first 10,537 
residents whose zip code 
appears on the Distribu-
tion List can even get the 
Vault Stacks containing 
three protective bank-
ers portfolios full of real 
money.

“The Gov’t shut down 
printing of $2 bills in Sep-
tember 2006 and likely 
won’t print more next 
year. So the money is be-
ing released until our last 
remaining $2 bills are 
completely gone,” said 
Jefferson Marshall, Ex-
ecutive Director of the 
private World Reserve. 

“That’s why we’ve set 
up a Toll Free Distribu-
tion Hotline to make sure 
residents get them now,” 
he said.

“But everything in our 
vault may soon be gone. So 

VALUABLE: Pictured above are the Vault Stacks containing three protective 

bankers portfolios, each loaded with a valuable uncut sheet of never circulated 

$2 bills. It’s impossible to predict how much the bills will be worth in the future. 

But, since the Gov’t shut down printing in 2006 on all $2 bills you better believe 

at just forty-eight dollars and shipping the bankers portfolio is a real steal.

ADVERTISEMENT
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FULL UNCUT SHEETS: Above is one of the valuable 

full uncut sheets of never circulated $2 bills that are actu-

ally being released to state residents. These crisp sel-

dom seen uncut sheets of real money are being released 

on a first come, first served basis. That’s why residents 

whose zip code appears on the Distribution List need to call 

1-888-823-6603 right away with Dept. Code UC107 to get 

the Vault Stacks containing three protective bankers port-

folios full of real money since they’re only being released by 

the World Reserve for the next 7 days.  

The Toll Free Distribution Hotline opens at 8:30am today for state residents 

only. The World Reserve has authorized the release of full uncut sheets of 

never circulated $2 bills to residents who beat the 7-day deadline. If lines are 

busy, keep trying all calls will be answered. If you miss the deadline you’ll be 

turned away from this offer and forced to wait for future announcements in 

this publication or others, if any. 

The only thing readers need to do is find their zip code on the Distribution 

List below and be one of the first 10,537 residents who call and beat the order 

deadline to get the Vault Stack containing three protective bankers portfolios, 

each loaded with its own full uncut sheet of never circulated $2 bills for just $48 

per portfolio and shipping. There is a strict limit of 10 Vault Stacks per house-

hold. To get yours call the Toll Free Hotline number below.

How to get the money

©2011 WRME P5543A OF13905R-1

Zip Code Distribution List:
If the first 2 numbers of your state Zip Code 

appear below immediately call toll free:  
1-888-823-6603 (with Dept. Code UC107)

Alabama
35, 36
Alaska

99
Arizona
85, 86

Arkansas
71, 72

California
Not available

Colorado
80, 81

Connecticut
06

Delaware
19

Florida
Not available

Georgia
30, 31, 39

Hawaii
96

Idaho
83

Illinois
60, 61, 62

Indiana
46, 47 
Iowa

50, 51, 52
Kansas
66, 67

Kentucky
40, 41, 42
Louisiana

70, 71
Maine
03, 04

Maryland
20, 21

Massachusetts
Not available 

Michigan
48, 49

Minnesota
55, 56

Mississippi
38, 39

Missouri
63, 64, 65
Montana

59

Nebraska
68, 69

Nevada
88, 89

New Hampshire
03

New Jersey
07, 08

New Mexico
87, 88

New York
00, 10, 11, 12, 13, 14

North Carolina
27, 28

North Dakota
58

Ohio
41, 43, 44, 45

Oklahoma
73, 74
Oregon

97
Pennsylvania
Not available 
Rhode Island

02

South Carolina
29 

South Dakota
57 

Tennessee
37, 38
Texas

75, 76, 77, 78, 79, 88 
Utah
84

Vermont
Not available 

Virginia
20, 22, 23, 24 
Washington

98, 99
West Virginia

24, 25, 26
Wisconsin

53, 54
Wyoming

82, 83
 Washington DC

20

ADVERTISEMENT

THE WORLD RESERVE MONETARY EXCHANGE, INC. IS NOT AFFIL-

IATED WITH THE U.S. GOVERNMENT, A BANK OR ANY GOVERN-

MENT AGENCY. THE INCREASE IN COLLECTIBLE VALUE OF CER-

TAIN PRIOR ISSUES OF U.S. COINS DOES NOT GUARANTEE THAT 

CURRENT ISSUES WILL ALSO INCREASE IN VALUE. OH AND FL RES-

IDENT TRANSACTIONS REQUIRE THE REMITTANCE OF APPLICA-

BLE SALES TAX. SORRY NO SHIPMENTS TO MA, CA, PA AND VT 

RESIDENTS. ADVERTISEMENT FOR WORLD RESERVE MONETARY 

EXCHANGE, INC. 8000 FREEDOM AVE., N. CANTON OH 44720.

residents who want to get 
the uncut sheets of never 
circulated $2 bills had bet-
ter hurry and call right 
now,” Marshall said. 

Those who get in on 
this now will be the really 
smart ones. Just think 
what they could be worth 
someday.

“Rare uncut sheets of 
real Gov’t issued cur-
rency have sold at pres-
tigious auction houses 
for thousands of dollars. 
Currency values always 
fluctuate, and there are 
never any guarantees. 
But at just forty-eight dol-
lars the full uncut sheet 

and bankers portfolio is a 
real steal,” Marshall said.

“You would expect to 
only see uncut money 
sheets on display in the 
Oval Office or under guard 
at the Smithsonian,” he 
said.

“In fact, they are so 
seldom seen, banks don’t 
even have them. That’s 
why I’ve issued a directive 
to release a limited num-
ber of never circulated 
uncut sheets of valuable 
$2 bills from our private 
vault reserve to residents 
across the United States. 
Residents whose zip code 
is not on the Distribu-

tion List can’t have our 
Vault Stacks of these full 
uncut sheets of $2 bills,” 
Marshall said. 

“These full uncut sheets 
of $2 bills will be highly 
sought after and are ex-
tremely popular to hand 
out as gifts for friends and 
family,” he said.

Most people have nev-
er even seen a single $2 
bill featuring President 
Thomas Jefferson on 
the front and the sign-
ing of the Declaration 
of Independence on the 
back let alone one of 
these full uncut sheets 
of never circulated 

bills.
“We’re bracing for 

all the calls. With just 
hours left, we’re doing 
our best to make sure 
residents get through. 
But, it is important that 
residents find their zip 
code on the Distribu-
tion List and call the 
Toll Free Hotline right 
away to beat the dead-
line. Because when our 
release is over, it’s over,” 
he said.

“We’re allowing resi-
dents whose zip code ap-
pears on the Distribution 
List to claim as many as 10 
Vault Stacks. But, since 

you can’t get these Vault 
Stacks containing three 
protective bankers port-
folios full of uncut sheets 
of money at banks, credit 
unions or even the Fed-
eral Reserve the limits 
will be strictly enforced,” 
Marshall said.

“So, residents who 
want these full uncut 
sheets of real money 
need to call right now. If 
lines are busy keep try-
ing, we promise to an-
swer all calls,” he said. 

On the worldwide web: 
www.Uncut2Dollar.com

Page 23



THE AMERICAN LEGION MAGAZINE   |   APRIL 201124

As the internal-combustion engine and horseless 
carriages were developed in the late 1800s, both 
Henry Ford and Rudolf Diesel supported the idea of 
running engines on fuels made from plants. Such 
fuel is derived from recently living organisms, 
which grow by photosynthesizing energy from the 
sun. At the moment, we have a cheaper and easier 
alternative, from organisms that drew their 
photosynthetic energy from the sun millions of 
years ago.  

The hydrocarbons found in coal, oil and 
natural gas are the products of algae and other 
forms of plant life that fell, layer upon layer, in 
sedimentary deposits on the fl oors of ancient 
river deltas, lakes and oceans. As the continents 
drifted, deposits were pushed deep beneath the 
planet’s surface, with heat, pressure and the 
passage of geologic time compacting the layers 
into natural gas, oil, coal and shale. While many 
complain about America’s “addiction” to oil, it is 
still a remarkable and yet largely unappreciated 
substance, capable of being refi ned into gasoline, 
diesel, jet fuel and chemicals, and then converted 
into a vast array of products essential to modern 
life.  

Gasoline and diesel also have more energy 
density than most other liquids, making it 
diffi cult for other fuels to compete economically. 
A gallon of ethanol, for example, carries only 
70 percent of the energy of a gallon of gasoline. 
While most existing U.S. auto engines can run 
on blends that contain up to 15 percent ethanol, 
the lower energy content reduces the miles 
traveled per gallon.  

“The energy problem is the most fundamental, 
most diffi cult challenge we have faced for a long 
time,” said John Sheehan in Science News. Now 
with the Institute on the Environment at the 
University of Minnesota-Twin Cities, Sheehan once 
headed the National Renewable Energy Labora-
tory’s algae-research program, which closed in 
1996 because of budget cuts. At the time, renew-
able fuels had run smack into the superior perfor-
mance and lower cost of fossil fuels.  

“After 150 years of punching a hole in the 
ground and getting fuel to come out as a liquid,” 
change is “not going to be easy,” he said.

An initial push to develop biofuel began in 
the 1970s, when the infamous Arab oil embargo 
set off a wave of gasoline-price shocks. Brazil 
has undoubtedly been the most successful at 
incorporating biofuel into its transportation 
structure. Over the past three decades, it has 
developed modern equipment that processes 
Brazil’s inexpensive and abundant sugar cane into 
ethanol feedstock, as well as residual cane waste 
to make heat and power to cook the fuel. Brazilian 
cars run on blends that contain up to 25 percent 
ethanol. The country is the world’s largest ethanol 
exporter, is considered the only nation with a 
sustainable biofuel economy, and yet still uses 
plenty of gasoline.

In the United States, which doesn’t produce 
as much sugar cane as Brazil, the biofuel resource 
of choice is corn, which U.S. farmers grow 
quite well. As The Economist recently noted, 
“American agribusiness, which knows a good 
thing when it sees one, used its political clout to 
arrange subsidies and tariffs that made corn 
ethanol profi table, and that kept out the alternative 
from Brazil.”

Renewable-fuel mandates that enhance the 
prospects of the agricultural industry are no 
coincidence, especially given the national energy-
security argument and the fact that a gallon of 
biofuel releases 85 to 90 percent fewer greenhouse 
gases than a gallon of gasoline. 

Consequently, almost one-third of the corn 
grown in the United States now goes toward 
ethanol, Kansas State University agricultural 
economist Daniel O’Brien recently wrote in Etha-
nol Producer Magazine. 

The Ups and Downs of Ethanol. Making fuel 
from corn creates a number of problems. A few 
years ago, outbreaks of food shortages, and 
rising prices in many impoverished parts of the 
world, were blamed in part on the diversion of 
corn and other agricultural projects to fuel. It also 
takes about three gallons of water to make one 
gallon of ethanol, and fresh water is a resource 
stretched thin. The New York Times recently cited 
a National Academy of Sciences report that esti-
mated that a plant that makes 100 million gallons 
of ethanol per year uses as much water as a town 
of 5,000 people. 

Early in the ethanol industry’s development, 
there was concern that the amount of energy put 

“After 150 years of punching a hole 
in the ground and getting fuel to 
come out as a liquid,” change is 

“not going to be easy.”
John Sheehan, Institute on the Environment, 

University of Minnesota-Twin Cities
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into growing and making biofuel would exceed 
what it provided for transportation. After all, in the 
growing of corn, energy is consumed by farm 
equipment during cultivation, planting and 
harvest, while the fertilizers, herbicides and 
fungicides to help the crop thrive are made from 
oil. The fuel used to transport the corn to fermen-
tation facilities has to be accounted for, as does the 
coal sometimes burned to generate the heat needed 
to convert the corn into fuel.  

Ethanol also absorbs water, is corrosive, and 
can’t be moved through pipelines that carry 
gasoline. Oil companies with service stations have 
had to build 
special plants for 
ethanol to be 
blended into 
gasoline not long 
before it’s taken by 
any tank truck to 
the retail pumps. 
Since the govern-
ment mandates 
that renewable 
fuels go into 
gasoline, the 
petroleum industry 
simply and prag-
matically adapted. 

On the other 
hand, ethanol does 
have its merits, in that it contains a great deal of 
oxygen and boosts the octane content in gasoline 
at less cost than other additives. 

Fears about a net energy loss seem unfounded. 
Last July, a Congressional Budget Offi ce (CBO) 
report suggested that only one  Btu of petroleum 
energy is needed to produce 11.4 Btu of ethanol, 
while a study at the University of California-Berke-
ley concluded that one Btu of petroleum used to 
grow corn for ethanol accounted for 16.7 Btu of the 
latter – clearly a net energy gain.

However, that same report led to a dust-up 
between the Congressional Budget Offi ce and the 
Renewable Fuels Association (RFA) over the 
benefi ts and costs of ethanol to society. The CBO 
acknowledged that while biofuel reduces both the 
consumption of petroleum and greenhouse-gas 
emissions, it comes at a signifi cant cost to taxpay-
ers and consumers. Given tax credits and other 
incentives, the cost to society to displace one 
gallon of petroleum-based gasoline with the 
energy-equivalent amount of ethanol – about 
1.5 gallons – added up to $1.78. 

The RFA fi red back, contending that the cost to 
displace a gallon of gasoline with ethanol ranged 
only from 45 cents to 61 cents. Given today’s 
economy, the high unemployment rate and the 
7.5 billion gallons of renewable fuel that will be 
blended into gasoline by 2012, the counterpoint 
isn’t all that reassuring. 

Rocks, Grass and Scum. In the oil business, there’s 
an old saying: “The Stone Age didn’t end because 
we ran out of rocks.” The same will be true for 
the petroleum era. Humanity will undoubtedly 
develop new forms of power long before the 

earth’s petroleum 
resources are totally 
depleted, although 
Chevron’s chairman 
of the board, John 
Watson, has warned 
alternative-energy 
advocates to 
“think in terms of 
generations.”  

Over time, this 
could come from 
much more effi cient 
electric cars, and 
the widespread use 
of solar systems to 
generate power for 
homes and recharge 

vehicles. Second-generation biofuels, from materi-
als that don’t take away from the food supply as 
does corn, could also make a serious contribution. 
Still, algae may have the greatest potential, and 
perhaps not just for fuels. Some experts have 
proposed that it be burned to generate electricity, 
giving it yet another potential use.  

In any event, algae can be grown on land and 
water unsuitable for food production. Some species 
grow in open ponds and require only sunlight, 
water and carbon dioxide drawn from the atmo-
sphere. Others grow in enclosed spaces and thrive 
on sugar. Still others have the potential to grow on 
streams of municipal wastewater, converting 
unwanted contaminants into oils.   

What’s more, algae has the potential to yield 
greater volumes of biofuel per acre of production 
than other biofuel sources, perhaps more than 
2,000 gallons of fuel per acre per year of produc-
tion. By comparison, an acre of sugar cane puts 
out only 450 gallons of ethanol per year, and corn 
only 250. Algae-based oil can also move smoothly 
into a system that already exists. 

Called the Navy’s fi rst eco-friendly ship, the experimental Riverine Command 
Boat is powered by an alternative-fuel blend of 50 percent algae-based and 
50 percent NATO F-76 fuels.  U.S. Navy photo by Mass Communication Specialist 3rd Class William Jamieson

Page 25



THE AMERICAN LEGION MAGAZINE   |   APRIL 201126

“The business plan for Solazyme is to fi t into the 
existing multitrillion-dollar liquid-transportation 
fuel infrastructure,” Dillon explained. “We are 
using standard fermentation technology and 
standard oil-refi ning technology to manufacture 
(regulation-compliant) fuels that can be distributed 
through standard gas stations into standard, 
unmodifi ed vehicles.” 

Along with tax credits and special depreciation 
allowances for biofuel plants, the government is 
stimulating alternative-energy resource develop-
ment in other ways, including military purchases. 
Last September, the U.S. Navy ordered 150,000 
gallons of ship and jet fuel from Solazyme, using 
some to power an experimental Riverine Command 
Boat (RCB-X) at Naval Station Norfolk in Virginia. 
The vessel was powered by a blend, with 50 
percent coming from algae oil and the other half 
from NATO F-76 fuel. Although reports on the costs 
ranged from $33 to $454 per gallon, the real price 
of a small demonstration project probably doesn’t 
matter, when the Navy wants to deploy an entire 
strike group fueled by green-energy blends by 2016.

“The alternative fuels provide some strategic 
advantage,” Deputy Assistant Secretary of the 
Navy for Energy Tom Hicks told The Associated 
Press. “We purchase fuels today from some 
parts of the world that are not very friendly to 
the United States. Having sources to replace 
those unfriendly barrels with domestically grown 
fuel is (important).”  

The United States imports more than 4 billion 
barrels of oil annually. A study by the Sandia 
National Laboratories suggested that the nation 
could produce about 1.8 billion barrels of 
cellulose-based alternative fuels per year by 
2030, without damage to farms or forests. It’s 
possible algae oil could make up the difference, 
although the marketplace probably won’t drive 
this on its own. 

New technologies will certainly help. But in 
response to climate change, other environmental 
issues and weariness over a dependence on oil, the 
decisions and directives of policymakers – and 
public opinion supporting the shift to biofuel, 
even if it is more costly – will drive biofuels to 
bloom. If one of the oldest forms of life on earth 
can take us into that new era, the term “pond 
scum” will assume an entirely new and more 
positive meaning.  

Jay Stuller is co-author of “Perfect Power: How the 
Microgrid Revolution Will Unleash Cleaner, Greener 
and More Abundant Energy” (McGraw-Hill, 2008).

15 ALGAE FUEL START-UPS
Solazyme One of the leaders in the algae-fuel industry, Solazyme has 

more than $ million in funding from Chevron’s venture-capital arm, 

Morgan Stanley, Virgin Group’s Richard Branson, and Unilever. Solazyme 

wants to commercialize its fuel technology in the - time frame, 

with a production-cost target of $ to $ per barrel. 

Aurora Algae The company is using genetics to isolate algae strains 

that can effi  ciently create biodiesel. Aurora claims the technology can 

create biodiesel fuel with yields that are  times higher and have 

-percent-lower costs than current production methods.

Synthetic Genomics The brainchild of genomics guru Craig Venter, 

Synthetic Genomics has scored the largest deal with an oil company of 

all of its competitors: a $ million partnership with ExxonMobil. They 

opened an algae test facility at Synthetic’s headquarters in La Jolla, 

Calif., to fi gure out if its algae fuel can move beyond the lab 

environment and be produced economically at a larger scale. 

PetroAlgae PetroAlgae describes its technology as a development of 

light- and environmental-management systems that enable algae to 

grow at four times its natural growth rates. 

Sapphire Energy In , Sapphire plans to ramp up its production to 

 million gallons of algae-based diesel and jet fuel per year. So far, it has 

tested fuel with two commercial airlines: Continental and JAL.

Bioalgene Bioalgene is trying to speed up algae production to an 

eight-day cycle, and plans to build pilot plants in eastern Washington.

Phycal Based in Highland Heights, Ohio, Phycal won a $. million 

federal research grant for its algae-fuel technology.

LiveFuels “We cook ’em and squeeze ’em” is how LiveFuels CEO Lissa 

Morgenthaler-Jones described her company’s process for turning 

algae-fed fi sh into oil for fuel using heat and high pressure. 

Solix Biofuels Solix describes its technology as proprietary 

photobioreactors that are  times more productive than open-pond 

systems. Partners include Valero, Los Alamos National Lab, Colorado 

State University, and Shanghai Alliance Investment.

Aquafl ow The New Zealand company is unusual in that it harvests 

algae from polluted waters to produce biofuels. 

Bionavitas According to some reports, the company uses long light 

rods to stimulate growth and to cut the costs of algae farming.

Seambiotic Based in Israel, Seambiotic says it’s the fi rst company to 

use fl ue gas from coal-burning power stations for algae cultivation. 

Bodega Algae With roots in MIT, Bodega Algae uses closed bioreactors, 

instead of open ponds, to grow algae. But the company’s reactors are 

scalable and stackable, and are meant to be placed next to industrial 

and municipal waste streams to harvest the algae.

Algenol The company plans to build a pilot-scale biorefi nery, and has 

received a $ million grant from the Department of Energy.

General Atomics The San Diego-based nuclear-power research 

company secured a $ million contract with DARPA to create 

algae-based jet fuel.

Source: Katie Fehrenbacher, GigaOM
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The 1930s brought unprecedented inno-
vation in machine-age technology and
materials. Industrial designers from the
auto industry translated the principles of
aerodynamics and streamlining into
everyday objects like radios and toasters.
It was also a decade when an unequaled
variety of watch cases and movements
came into being. In lieu of hands to tell
time, one such complication, called a
jumping mechanism, utilized numerals
on a disc viewed through a window.
With its striking resemblance to the
dashboard gauges and radio dials of the
decade, the jump hour watch was indeed
“in tune” with the times!  

The Stauer 1930s Dashtronic deftly blends
the modern functionality of a 21-jewel
automatic movement and 3-ATM water
resistance with the distinctive, retro look
of a jumping display (not an actual

jumping complication). The stainless
steel 1 1/2" case is complemented with a
black alligator-embossed leather band.
The band is 9 1/2" long and will fit a 
7–8 1/2" wrist.

Try the Stauer 1930s Dashtronic Watch for
30 days and if you are not receiving 
compliments, please return the watch for

a full refund of the purchase price. If you
have an appreciation for classic design
with precision accuracy, the 1930s
Dashtronic Watch is built for you. This
watch is a limited edition, so please act
quickly. Our last two limited edition
watches are totally sold out!

Time travel at the speed of a 1935 Speedster?

14101 Southcross Drive W.,
Dept. DRW681-02
Burnsville, Minnesota 55337

Not Available in Stores
Stauer 1930s Dashtronic Watch $99 +S&H or
3 easy credit card payments of $33 +S&H

Call now to take advantage of this limited offer.

1-800-859-1602
Promotional Code DRW681-02
Please mention this code when you call.

www.stauer.com

True to Machine Art esthetics, the sleek
brushed stainless steel case is clear on the
back, allowing a peek at the inner workings.

Truly Unique
Advertisement

Stauer®
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As Washington confronts a frightening federal defi cit mess, 
military retirement plans are back on the front burner.

s 2011 began, two separate blue-ribbon panels made wide-ranging recom-
mendations to address the national debt crisis – $14 trillion and climbing at 
that point – and each raised anew the specter of military-retirement reform.

Both debt panels suggest replacing the current “all-or-nothing” 20-year 
retirement system with one perceived to be more equitable, fl exible and, 

most importantly, cost-effi cient.
The fi nal report of the bipartisan National Commission on Fiscal Responsibility 

and Reform, released in December, characterized both military and federal-
civilian retirement plans as “out of line” with pensions in the private sector. 

The report urged Congress to create a federal workforce-entitlement task force 
to recommend ways to make federal retirement and health benefi ts alike more 
consistent with those generally available in the private sector, with a goal of 
saving $70 billion over the next decade.

An example of structural changes sought by the commission, co-chaired by 
former Republican Sen. Alan Simpson and Erskine Bowles, chief of staff to 
President Bill Clinton, would be to defer any cost-of-living adjustment on federal 
annuities until age 62, when a one-time catch-up raise, to match infl ation, would 
be permitted.

The commission said that this and other cost-saving measures for federal 
entitlements should get fast-tracked through Congress.

The Debt Reduction Task Force, led by former Republican Sen. Pete Domenici 
and Alice Rivlin, the fi rst director of the Congressional Budget Offi ce, wields a 
sharper knife over military retirement. It urges adoption of the four-part “fl ex-
ible” retirement package, proposed in 2008 by the 10th Quadrennial Review of 
Military Compensation (QRMC), and wants it applied to any active-duty member 
today with less than 16 years of service.

BY TOM PHILPOTT
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That plan’s annuity would be set using the same 
formula as the current system: 2.5 percent of 
average basic pay over the member’s three highest-
earning years, multiplied by years served. But 
retired pay couldn’t begin until age 57 for those 
who served at least 20 years, or until age 60 for 
those who served 10 to 19 years.  

A second feature would be a government-funded 
thrift savings plan that members would be vested 
in after only 10 years of military service. The 
government would make all contributions, starting 
in the second year of service. At fi rst, they would 
equal 2 percent of basic pay, but would gradually 
rise to 5 percent. Withdrawals could be made at 
age 60 or older.

The fi nal two features would be separation pay, 
and special “gate pays” to entice members through 
specifi c year-of-service milestones. The timing, 
size and availability of these would be left to each 
service branch.

The Domenici-Rivlin report says this plan should 
replace the current system of 
immediate annuities after 20 
years for any member who, at 
the time of the plan’s enact-
ment, would have served 
fewer than 16 years.

Stuart H. Rakoff, a man-
power-policy consultant and 
former Defense Department 
executive who worked on 
personnel issues for the task 
force, said he would person-
ally prefer to grandfather a 
large portion of the current 
force, protecting them from 
any involuntary change in 
retirement. But he endorsed the changes as more 
effi cient and fairer than the current plan.

He cited three major fl aws with the 20-year, 
cliff-vesting retirement plan used by the military 
since the end of World War II. One is that “only 
15 percent of folks who enter … serve long 
enough to get any retirement benefi t at all.” 
Thus, the plan builds no wealth for 85 percent 
of today’s volunteers.

Point two is its cost. “When the system was 
conceived, nobody had the vaguest notion we 
would pay people to be on active duty for 20 years, 
and then pay them to be retired for 40 years (on 
average),” he said. “When the Germans fi rst 
thought of a military-retirement system 150 years 
ago, the average offi cer retired at age 62 and died 
at 65.”

Will the disabled veterans tax 
ever be lifted? 

More than , military retirees have 
seen their compensation boosted signifi cantly 
since , when Congress began lifting a 
long-standing ban on concurrent receipt for 
any one individual getting both military-
retirement and VA compensation for service-
connected disabilities.

More than , disabled retirees, however, 
are still impacted by the ban, and prospects for 
legislative relief have darkened amid the rising 
debt crisis and political shifts.

Indeed, while benefi ts have been enhanced 
for military retirees and survivors since  – 
with the passage of TRICARE For Life, an end to 
the age- off set in survivor benefi ts and 

concurrent receipt for 
many – entitlements 
are now clearly in the 
crosshairs of Congress.

 The American 
Legion has long 
opposed the ban on 
concurrent receipt, 
also known as the 
“disabled veterans tax,” 
because the benefi ts 
are unrelated to each 
other and come out 
of separate budgets, 
for diff erent purposes.

Concurrent receipt is 
not the only military-
retirement benefi t 
under the microscope. 
Also under 
consideration: 

lowering to below age  the start of retired pay 
for reserve and National Guard members, and 
ending the so-called SBP-DIC off set – a reduc-
tion in military-survivor benefi ts for those also 
eligible for tax-free VA Dependency and 
Indemnity Compensation (DIC).

Disabled military retirees, however, have had 
high expectations that the ban on concurrent 
receipt would continue to dissolve. While 
campaigning in , President Obama pledged 
to fi nish the job and end the dollar-for-dollar 
reduction of military-retirement pay by a factor 
of VA disability compensation. Some , 
disabled retirees with non-combat-related 

continued on page 32

“ I want these commissions to look 

a 22-year-old Marine in the eye and 

say that if you retire at age 40 – after 

20 years of service and three, four or 

even more tours of being shot at in 

Afghanistan – you still have not done 

enough to receive your retirement.”
A m e r i c a n  L e g i o n  N a t i o n a l  C o m m a n d e r 

J i m m i e  F o s t e r

Page 30



Prior results do not guarantee a similar
outcome.  We may associate with local
firms in states wherein we do not 
maintain an office.

P.C. LAW OFFICES&WEITZ  LUXENBERG
ASBESTOS • DRUGS/MEDICAL DEVICES • ENVIRONMENTAL • NEGLIGENCE

1.888.411.LAWS • www.weitzlux.com

700 Broadway • New York, NY 10003
BRANCH OFFICES IN NEW JERSEY, CALIFORNIA & COLORADO

It stays forever in your heart

Unfortunately, it also stays forever in your lungs
Are you or a loved one a Navy, Merchant Marine or Coast Guard 

veteran who suffers or has died from asbestos-related 

Mesothelioma or Lung Cancer?

Know your rights, and know what you’re entitled to from the
asbestos companies.

Few firms have the track record of Weitz & Luxenberg
in securing over $3 Billion in verdicts and settlements

for asbestos victims and their families. 

For a free consultation with the law firm
to which other lawyers refer their asbestos cases, 

call the Weitz & Luxenberg client relations department at 
1-888-411-LAWS (5297) today.
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That system made fi scal sense. “When people 
retire at 38 and live to be 90,” however, “it’s not 
such a good bargain for the taxpayer anymore.”

Finally, the 20-year retirement plan “has really 
negative effects on force-shaping,” Rakoff said. 
“For the most part, pilots never see a cockpit after 
10 to 12 years of service. It has to do with the 
nature of assignments. So what happens to (them) 
after they fi nished their fl ying days? They get desk 
jobs for eight to 10 years because the service won’t 
send them home without a retirement benefi t. And 
so we draw people out to 20 years, to that cliff-
vesting point, when really, in many cases, we don’t 
have useful work for them.”

The QRMC retirement plan, by contrast, has 
many more tools to smooth out the force profi le 
and still keep the right number of personnel with 
the right skills to meet any service need, Rakoff 
said.  Cash is always the most effi cient incentive to 
infl uence behavior, yet more than half of total 
military compensation today is deferred.

 Steve Strobridge, director of government rela-
tions for the Military Offi cers Association of 
America and co-chair of The Military Coalition, 
a consortium of 32 military associations and 
veterans organizations, testifi ed before the Simp-
son-Bowles commission last June and warned 
against changing military retirement to become 
more like civilian 401(k) plans.

Strobridge said he was stunned to see the 
Domenici-Rivlin plan propose that its cost-cutting 
ideas be applied to such a large portion of the 
current force – those with fewer than 16 years of 
service. “I cannot express too strongly how 
egregious a breach of faith that would be,” he said. 
“To have supposedly responsible people who have 
held senior government positions feel no more 
sense of obligation than that to people who have 
borne the country on their backs through this last 
decade of war is just unfathomable.”

Strobridge reminded the commissioners last 
summer that Congress enacted a cheaper retire-
ment plan, called REDUX, for new entrants after 
October 1986. Fourteen years later, the reduced 
career “pull” of that plan began to harm retention 
and, at the urging of the Joint Chiefs, Congress 
restored the old retirement plan and added $30,000 
for any member who wanted to stay under REDUX.

Initiatives to reduce military-retirement costs by 
making the service plan more like civilian-retire-
ment packages, Strobridge said, overlook the fact 
that the military’s annuity plan “is an essential 
offset to the unique and arduous service condi-
tions inherent in a multidecade service career.” 

ailments and disability ratings of  percent or 
less are aff ected. In eff ect, they argue, they have 
been compensating themselves for their 
service-connected ailments or injuries.

Progress has stalled during the U.S. economic 
crisis. The White House was forced to focus on an  
$ billion stimulus package, an auto industry 
in free fall and national health-care reform. 

Mindful of his campaign promise, Obama 
and his budget advisers chose in his fi rst year to 
take a diff erent, less costly step toward relieving 
the concurrent-receipt ban. They ignored retirees 
with disability ratings of  percent or less who 
had served full careers. They proposed instead 
that Congress phase in concurrent-receipt rights 
to , Chapter  retirees, those forced 
by injuries or ailments to leave service short of 
 years.

Federal cost estimates over  years range 
from $ billion to $. billion, or roughly fi ve 
times less than the cost of eliminating concurrent 
receipt for all career-military retirees.

But even the modest Obama-administration 
proposal failed to clear Congress in . 
The White House hadn’t set aside budget 
dollars to pay for it. Former Rep. Ike Skelton, 
D-Mo., then chairman of the House Armed 
Services Committee, tried to fi nd the money 
but couldn’t squeeze enough dollars from 
other accounts.

Obama proposed in his fi scal  budget 
lifting the ban again for Chapter  retirees with 
less than  years. This time, dollars were 
earmarked, but they failed to meet the pay-as-
you-go budget rule, which says that any new 
entitlements must be paid for either by raising 
taxes or by shifting dollars from other mandatory 
spending accounts.

In January, with Republicans in control of 
the House, the budget rule was made more 
restrictive on any attempt to expand federal 
entitlements. The House replaced “pay-as-you-
go” with “cut-as-you-go.” In other words, taxes 
can’t be raised to fund new entitlements.

Now it appears that the only way to pay for a 
complete removal of the concurrent-receipt 
ban – or to lower reserve-retirement age, or to 
end the SBP-DIC off set – would be to cut 
spending on other entitlement programs.

Identifying such cuts, and winning agreement 
among lawmakers to make them, would be 
diffi  cult in any budget year. Amid a looming debt 
crisis, with many other entitlements on the 
chopping block, the challenge is even greater.

– Tom Philpott

continued from page 30
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Private-sector employees don’t face combat, 
hazardous duty in foreign lands, extended force 
separations from family, or frequent relocations 
that impact the ability of spouses to build their 
own careers, he explained.

“One cannot expect to civilianize the career 
benefi ts for military service when military 
service conditions simply cannot be civilianized,” 
Strobridge said.

Without the drawing power of the 20-year 
retirement system, the service branches could 
not have retained the quality force that it has 
“over the past decade of constant combat 
deployments,” he added.

President Obama and congressional leaders, 
spurred on by Tea Party members elected in 
November on promises of cutting federal spending, 
have promised to consider the debt panels’ recom-
mendations and take serious steps this year to 
begin to address the swelling national debt.

Whether military retirement will be exempt from 
the wave of changes ahead, as some prominent 
politicians have asserted, remains to be seen.

As for The American Legion, it has opposed 
similar proposals before and will again, National 
Commander Jimmie Foster said.  

“Every time Washington wakes up with a defi cit 
hangover after decades of spending binges, those 
who study the serious problems of our national 
debt can’t resist the easy but unfair route of trying 
to balance the budget on the backs of veterans,” he 
said. “It is unfair, and if these ridiculous proposals 
are passed into law, it will hurt America’s ability to 
defend itself from our enemies.

“I want these commissions to look a 22-year-old 
Marine in the eye and say that if you retire at age 
40 – after 20 years of service and three, four or 
even more tours of being shot at in Afghanistan – 
you still have not done enough to receive your 
retirement. I want these commissions to tell the 
soldiers in Iraq that the benefi ts they are receiving 
are too much.

“America has a huge debt, all right. And it 
is owed to these men and women who protect 
our freedoms every day. It is a debt that must 
be repaid.” 

Tom Philpott writes the Veterans Update column 
for The American Legion Magazine.

ONLINE BUZZ
When National Commander Jimmie Foster criticized debt-

panel proposals that would decrease military retirement 

benefi ts, readers responded at Legion.org, the National 

Headquarters website. Here is a sample of their comments:

“ I am currently active-duty Air Force, and proud of it, but I 

will quit the day they announce my hard-earned 

retirement is gone or I can’t claim it until 57 or 60.”

“ Congress would be a great place to start cutting. Their 

salaries could be halved and that would still be too much, 

based on their performance.”

“ Washington doesn’t walk the talk. Perhaps if they were to 

spend a tour or two in a soldier’s boots, in a combat zone, 

and get his pay while they contemplate the day’s risk vs. 

tomorrow’s survival, they just might get an idea of how 

valuable the troops are.”

“ The U.S. government is in debt to the tune of $13 trillion. 

Sooner or later, Social Security and federal and military 

retirements are going to have to change. I’m not 

suggesting that anyone currently on active duty have their 

benefi ts changed. The right way to change it is to set a date 

for new incoming recruits, with the understanding that 

they will have a diff erent benefi ts package, and gradually 

wean off  the current retirement system.”

“ If you have never worn a military uniform, you have no idea 

what it’s like to be a retired veteran. Be a 40-year-old and 

have to start a new career at the bottom when you were at 

or near the top. What about those who come home with 

major medical issues? Are you going to tell a double 

amputee he is not worth what he was fi ghting for?”

“We have too many people not willing to sacrifi ce, and the 

only people you can fi nd are people who have been willing 

to give their lives for you?”

“ Nothing can be off -limits, and everyone needs to share 

the pain. The federal defi cit is not going to go away by 

eliminating pork spending and leaving defense and 

Social Security alone.”

“ Is it really worth putting the strength of continuity in 

maintaining a strong military at risk for pennies on the 

dollar? Hell, if it weren’t for the retirement benefi t, our 

government would be hard-pressed to keep valuable, key 

people in longer than their fi rst enlistment.”Comment on this article online:
   www.legion.org/magazine
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Your granddaughter is your little lady, and has always been a ray of sunshine 
in your life. She’s the sweetest little blessing you’ve ever known, and one of 
the luckiest things ever to happen to you. Now a new musical shaped like a 
charming ladybug brings a fanciful message of fun, luck and love from you to 
your granddaughter. Presenting ... the “Cute As A Bug” Limoges-style Music 
Box, an exclusive new design from Ardleigh Elliott!

So sweet, and full of heart!
From the tip of her antennae to her adorable heart-shaped spots, this dainty 
and charming ladybug music box is lovingly detailed and cute as can be, 
hand-crafted of lustrous Heirloom Porcelain®.  Opening on a decorative 
Limoges-style hinge with a heart-shaped clasp, this premiere treasure bears 
the sweet message “Granddaughter, You’re Cute as a Bug” under the lid, and 
will become a symbol of the love you cherish. It plays the uplifting melody of 
“You Are My Sunshine” at the turn of a key.

An outstanding value; satisfaction guaranteed.
Available exclusively from Ardleigh Elliott, the “Cute As A Bug” Limoges-style 
Music Box is premiere priced at just $39.98*, payable in two installments of 
$19.99 each. And your satisfaction is guaranteed for one full year.  Urgent 
Notifi cation:  Availability Is Strictly Limited.* Send no money now!  
Return the Reservation Application today.

9204 Center for the Arts Drive 
Niles, IL 60714

Please Respond Promptly

Mr. Mrs. Ms. _______________________________
Name (Please Print Clearly)

Address  _________________________________

City  _____________________________________

 State __________________ Zip ______________

*Plus a total of $7.99 shipping 
and service per box. Please allow 4-6 weeks after initial payment 
for delivery. A limited-edition presentation restricted to 95  ring 
days. Subject to product availability and order acceptance.

YES.  Please reserve the “Cute As A Bug” 
Music Box(es) as described in this announce-
ment.  More than one granddaughter? 
Please check quantity desired below.

❑ 1 Bug    ❑ 2 Bugs    ❑ 3 Bugs    ❑ 4 Bugs

RESERVATION APPLICATION

©2011 Ardleigh Elliott   07-00676-001-BIU

Shown larger than actual 
size of about 31⁄2 inches long

Plays the 
delightful 
melody of

“You Are My 
Sunshine”

Introducing the “Cute As A Bug” 
Limoges-style Music Box

07-00676-001-E

Just open her 
shell to reveal 

a message of love!

Granddaughter you’re 
cute as a bug!

Granddaughter you’re 
cute as a bug!

Granddaughter you’re 
cute as a bug!

Granddaughter you’re 
cute as a bug!

www.collectiblestoday.com/bug

07_00676_001_BIU.indd   1 12/29/10   10:24:32 AM

94991

Page 35



00 THE AMERICAN LEGION MAGAZINE   |   APRIL 2011

Getty

David Paul Morris

Page 36



37APRIL 2011   |   THE AMERICAN LEGION MAGAZINE

When the 
Family Portrait 

is Empty
At 14, she was placed in foster care and began her journey through the courts.  

Through all of her challenges, Laura Nunes had one person she counted on.

T he moment she turned 18, Laura Nunes 
joined the Marine Corps, looking for an 
intense challenge but also for any assur-

ance that she would have a place to sleep and food 
to eat. By then, she was all too familiar with the 
basic need to survive. Before she became a Marine 
police offi cer and fought for her country in Iraq, 
Nunes fought for her life at home.

For years she endured abuse from her father, 
until the day he walked out forever. Just when 
she thought she had lived through the worst, her 
mother’s mental illness turned their home 
upside down. 

At 14, when Nunes should have been unwrap-
ping Christmas gifts, she was instead locked in a 
bedroom by her mother. She endured the isolation 
for nearly a week, without food or water, until 
police broke into the house out of fear that she and 
her mother were both dead. 

Rescued from starvation and her troubled 
mother, Nunes did not yet have relief. With no one 
in the family picture, she began a long journey of 
survival. She wouldn’t have to make it alone.

Nunes is one of more than 2 million Americans 
who, as abused and neglected children, have had 
Court Appointed Special Advocate (CASA) volun-
teers stand up for them during foster care and 
through the judicial process.

The Seattle-based National CASA Association 
For Children is a nonprofi t organization founded 
in 1977 by juvenile-court judge David Soukup, 
who at the time became concerned that no one 
in the courtroom had the single, vital job of 
providing a voice for abused and neglected chil-
dren. After losing hours of sleep each night 
wondering if his life-changing court decisions 
were in a child’s best interest, Soukup started 
recruiting and training volunteers to advocate for 
children in the courtroom. 

“These children are looking to have a childhood 
and to be safe, and it feels good that we are able 
to do something about that,” says Michael Piraino, 
National CASA’s chief executive offi cer. “Out of all 
the things I have seen since the ’70s regarding 
child advocacy, I have not felt anything as power-
ful as this is.”

CASA volunteers don’t just advocate on behalf 
of children to ensure that they don’t get lost in the 
legal or social-services system, or fi nd themselves 
in unsafe foster homes. They also spend countless 
hours engaging, listening to and encouraging the 
young person. Essentially, a CASA volunteer 
becomes the one constant person in a foster child’s 
life. For Nunes, Sally Payne fi lled that role.

“Foster care is far from perfect, so you need 
something normal and consistent in your life,” 

BY CAMERAN ERNY
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says Nunes, now 29. “Sally was that for me. It’s 
hard to keep your self-esteem when you feel 
abandoned, abused, neglected and thrown around. 
So having Sally take me out and do normal things 
because she wanted to, such as walking in the 
park or dining out, saved me.”

For Payne, making a difference in Nunes’ life 
was her reward.

“Laura was a joy to be with,” Payne says. 
“The thing I enjoyed most about being her advo-
cate was that she appreciated 
me and other things so 
much. I love Laura, and 
we will be friends 
forever. CASA is a 
great organization, 
and being able to 
help a child and 
make a difference in 
his or her life makes 
you feel so good.”

Volunteer Training. 
The National CASA 
Association has a 
network of 1,000 
program offi ces with 
more than 70,000 
volunteers. Together, 
they serve 65 percent of 
the 700,000 children who 
are placed in foster care 
each year. 

To be a CASA volunteer, a background in law or 
social work isn’t necessary. The CASA volunteers 
currently serving children are normal, everyday 
people who work full time, or are retired. Training 
is necessary and can be time-consuming, but one 
well-trained volunteer can keep a child from 
landing in a bad living situation that can leave 
lifelong scars.

Volunteers fi rst participate in a 30-hour pre-ser-
vice training course, usually conducted at the local 
CASA chapter’s offi ce and facilitated by program 
staff. After the initial training, 12 hours of con-
tinuing education is required yearly. 

Unfortunately, in-person training can be a barrier 
to acquiring volunteers. The American Legion 
Child Welfare Foundation (CWF) recently awarded 
CASA a $49,000 grant for a fl ex-training project that 
will redesign its core training curriculum, allowing 
15 hours of online training and 15 hours of in-per-
son training. The intent is to make training more 
convenient for those who volunteer. 

Since 1954, CWF has provided more than 
$11 million in grants to worthy nonprofi t organiza-
tions. In the fall of 2010 alone, the foundation 
awarded $666,670 in grants to 21 different organi-
zations – including CASA – dedicated to improving 
the lives of youth who have been dealt diffi cult 
circumstances.

With the help of CWF’s grant, CASA’s new 
online curriculum allows staff to see if prospective 
volunteers are completing the training. It will 

also include discussion boards 
for volunteers to interact 

and share their thoughts 
about videos they may 
have viewed relating to 
child advocacy.

“One cool thing about 
the redesign of our core 
curriculum is that it will 
be much more case-
study based,” says Brian 
Washburn, CASA’s 
training manager. 

An Army Ranger friend 
shared with Washburn 
his experience of how the 
military uses after-action 
reviews to help develop 
its talent. 

“An after-action review 
is the idea of going through 

an experience, debriefi ng, 
and then asking three questions,” Washburn says. 
“One, what happened? Two, what did we expect 
to happen? And three, what can we learn from 
the gap?” 

Similar to an after-action review, CASA volun-
teers will fi rst receive relevant information on such 
topics as domestic violence, substance abuse and 
how to write a court report. Once the volunteers 
gather for in-person training, they will review case 
studies, and discuss how to work on a case, debrief 
it and use the after-action format. 

“Because some of the decisions that volunteers 
will make are life and death, we want to make 
sure volunteers are really prepared,” Washburn 
says. “This grant has enabled us to change the 
training to be more focused on experiencing what 
it’s like to be a volunteer before actually going out 
in the fi eld.”

In the fi eld, volunteers are in contact with not 
only the child for whom they’re advocating, but 
his or her foster parents, social workers, parents, 
teachers and others. Volunteers spend up to 

“I think our collaboration with 

Legionnaires is so inspiring. We are 

able to provide Legionnaires a really 

wonderful, meaningful opportunity 

that makes use of their skills and 

values that they hold through 

service and life experiences.” 

Michael Piraino, National CASA CEO
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SPECIAL MARKET OPPORTUNITY
Your Expert Guide to the World’s Finest Coins

Nicholas J. Bruyer, Chairman & Founder, First Federal Coin Corp.
ANA Life Member Since 1974

It wasn’t more than ten years ago that we met with former U.S. Mint
Director Donna Pope. She spoke with pride about what she considered
to be her greatest achievement as Director under President Reagan:
Creation of the American Eagle silver and gold bullion coin programs,
the first of their kind in our nation’s history.

The purpose of these coins was to give people the opportunity to own
physical silver and gold in a form certified for weight and purity by 
the U.S. Mint. While the bullion coin program was a signal success,
nobody took into account the profound effect it would have on the 
collector market. 

Silver Eagles = Today’s Morgan Dollars 
In the 1800s and early 1900s, the U.S. Morgan Silver Dollar was
struck year upon year at various mints and circulated at face value.
Their core value was in their precious metal content. However, in 
top grades, Morgan Silver Dollars can sell today for tens and even
hundreds of thousands of dollars each! 

For the same reason, many collectors today see the Silver Eagle series
as a literal “ground floor” opportunity to acquire the top-grade coins as
they are released. They started submitting Silver Eagles to the leading
independent coin grading services, Professional Coin Grading Service
(PCGS) and Numismatic Guaranty Corporation (NGC), praying that
the coins would come back with the highest possible grade: MS70 (all
Uncirculated coins are graded on a point system from a low of 60 to a
high of 70, with 70 representing flawless perfection). Of all the Silver
Eagles produced by the U.S. Mint in 2010, less than one out of every
681 earned the NGC MS70 grade!

MS70 = $$$$$!
In the rarified atmosphere of MS70, Silver Eagles have soared to mar-
ket prices that I can only characterize as surreal. Consider this:  MS70
Silver Eagles have been selling for truly stratospheric prices. Here are
just a few eye-popping examples:

1996 MS70 Silver Eagle $5,690
1988 MS70 Silver Eagle $3,190
1991 MS70 Silver Eagle $2,810
1994 MS70 Silver Eagle $1,470

It Just Keeps Getting Better 
I was thrilled to lock up a guaranteed supply of Perfect Gem MS70 2011
Silver Eagles from a primary distributor who gets them directly from the
U.S. Mint. (This is a coin you cannot buy directly from the U.S. Mint).
Moreover, every coin is certified and encapsulated by NGC, one of the 
top two firms for grading coins. But better yet, because we received the
very first coins released from the mint, they all have the value-enhancing
“Early Release” designation.

What Does “Early Release” Mean? 
NGC designates only those coins it 
certifies as having been released during 
the first 30 days of issue as Early Release.
Collectors place a premium on
these coins because they are
struck from freshly made
dies, which is thought 
to impart superior
quality. Only a
miniscule number
of the mintage gets
the Early Release
pedigree.

This Early 
Release certifica-
tion can turbo
charge the value of
an already valuable
MS70 coin. For ex-
ample, a MS70 2006
20th Anniversary Silver
Eagle from the West Point
Mint is valued at $2,000—but
add the NGC “Early Release” pedigree
and the value skyrockets to $2,995—
that’s 50% more!

CALL IMMEDIATELY BEFORE THEY’RE GONE
Because of our industry-leading status, you can take advantage of 
our “bolt of lightning” deal on these Perfect Gem MS70 2011 Silver
Eagles  at blowout prices even lower than the 2010s: just $149 each!
But, you can save even more. Order 5-9 for only $139 each, and order
10 or more at the best deal—only $129 each! To avoid disappointment
I urge you to call immediately. Hurry! This is a first-come-first-
served offer. Call 1-888-324-9123 and mention offer code: FFE106 

Call First Federal Toll-FREE today 1-888-324-9123 
to Reserve Your 2011 Silver Eagle MS70 Early Release!

Offer Code FFE106
Please mention this code when you call.

Actual size 
is 40.6 mm 

®

1-888-324-9123
Go to www.firstfederalcoin.com and enter offer code FFE106.

American Numismatic Association
Nicholas Bruyer
Life Member 4489

Past performance is not an indicator of future performance. Prices subject to change without notice. Note: First Federal Coin Corp. is a private distributor of government and private coin and medallic issues and is not affiliated
with the United States government. Facts and figures were deemed accurate as of January 2011. ©First Federal Coin Corp, 2011.

$5,690 for an Ounce of 
Silver Bullion? Impossible!

10 years ago I’d have called you crazy to make such a prediction. 
Yet today it’s a fact. Now our deal with a $4 billion precious metals wholesaler 

nets you a great deal for America’s hottest ounce of silver!

Advertisement
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10 hours a month on each case, and must commit 
to stay with a case until it’s closed – perhaps a 
year or more. They also submit regular reports to 
the judge recommending what they believe is the 
best course of action for the child. 

“My mom didn’t attend every court appearance, 
due to her mental illness, but once Sally came into 
my life, she attended every one when she could 
have easily just submitted her report on me to the 
judge,” Nunes said. “Sally would write a report on 
my progress, how I was feeling and how I felt 
about where I was living. She was the one person 
I could be so honest with because she wasn’t being 
paid to be in my life.”

The Legion’s Support. The American Legion is an 
important part of CASA’s family. 

“What we do for these kids is recruit people 
who are not just compassionate but extremely 
honorable,” Piraino says. “That is why I think 
our collaboration with Legionnaires is so inspir-
ing. We are able to provide Legionnaires a really 
wonderful, meaningful opportunity that makes 
use of their skills and values that they hold 
through service and life experiences.” 

Many Legionnaires support CASA locally and 
nationally through donations. They volunteer as 
advocates for children in the courtroom, or as 
mentors to older youth aging out of foster care – 
a critical need, according to CASA.

Once children leave foster care – at about 18 or 
19 – all aid ends for housing, health care and other 
needs because they are no longer part of the 
child-welfare system. 

“Research has shown that within one, two or 
three years the rate of homelessness, teen preg-
nancy and incarceration skyrockets,” Washburn 
says. “So we are working on a volunteer-training 
curriculum that’s going to impact the outcomes 
for older youth.”

The fi rst part of the curriculum is an assessment 
tool to help volunteers focus on equipping youth 
with six necessities: education, employment, life 
skills, health needs, relationships and housing. 
The second part of the curriculum centers on 
goal-setting. 

“Advocacy for older youth is transitioning, 
because it requires working with these older 
kids so they can self-direct what they want 
to do and what their plan for independent 
living looks like,” says Carmela Welte, National 
CASA deputy CEO. “They need to know how 
to write checks, fi nd a job, conduct interviews 
and learn independent skills. This type of 

advocacy could appeal to Legionnaires who 
already have the knowledge and understanding 
of independent living.”

Other ways Legionnaires can and do support 
CASA are through partnerships and fundraising 
efforts. For example, the Department of Nevada 
joined forces with the Nevada CASA chapter more 
than a year ago, drawing awareness to both 
organizations in an alliance that “grows stronger 
every day,” says Bill Fowler, executive director for 
Nevada’s CASA Association.

Fowler has described CASA’s mission to Nevada 
Legionnaires at several district Legion meetings, 
as well as at the department’s annual convention. 
In response, the Department of Nevada is sponsor-
ing the local CASA chapter’s upcoming Harlem 
Ambassadors basketball-game fundraiser, and is 
sharing a booth with CASA at a rodeo in June, 
where veterans will hand out brochures on mul-
tiple Legion programs. 

“I’m really proud of the Legion and what they 
are doing for CASA,” Fowler says. “I know it’s been 
great for our organization, and I’m always think-
ing of ways to promote the visibility of the Legion.

“And in terms of the kids, we are more than a 
warm body. Volunteering requires good life skills, 
some backbone and the willingness to be those 
eyes and ears for our abused and neglected 
children. The CASA experience is a challenging, 
meaningful one, and I can tell you that we make 
a big difference in the lives of our kids.”

CASA Awareness. CASA’s goal is to serve 
100 percent of displaced children by 2020, starting 
with a drive to increase public awareness of the 
organization’s existence and vision. 

“We have done surveys that show over 90 
percent of people out there who could become 
volunteers or donors to our organization are 
not aware of CASA,” says Jim Clune, chief commu-
nications offi cer. “The reason why we raise aware-
ness of CASA is because there’s a huge need of 
volunteers for children who need someone to 
advocate for their safety and well-being, and we 
also need help building the infrastructure within 
the programs so the volunteers can be trained, 
supervised and used effectively.”

An awareness campaign called Friends and 
Funds is currently under way. “A movement 
like the pink-ribbon breast-cancer campaign 
will put CASA at the top of mind for a large 
population that otherwise wouldn’t be connected 
to us,” says Kris Gonzales, CASA’s manager 
of partnerships.  
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“Well, I finally did it. I finally decided to enter the digital age and get a cell phone. My kids have been bugging me, my book group
made fun of me, and the last straw was when my car broke down, and I was stuck by the highway for an hour before someone
stopped to help. But when I went to the cell phone store, I almost changed my mind. The phones are so small I can’t see the 
numbers, much less push the right one. They all have cameras, computers and a “global-positioning” 
something or other that’s supposed to spot me from space. Goodness, all I want to do is to be able to
talk to my grandkids! The people at the store weren’t much help. They couldn’t understand why 
someone wouldn’t want a phone the size of a postage stamp. And the rate plans! They were 
complicated, confusing, and expensive… and the contract lasted for two years! I’d almost given 
up when a friend told me about her new Jitterbug phone. Now, I have the convenience and safety
of being able to stay in touch… with a phone I can actually use.”

The cell phone that’s right for me. Sometimes I think the people who designed this phone
and the rate plans had me in mind. The phone fits easily in my pocket, but it flips open and
reaches from my mouth to my ear. The display is large and backlit, so I can actually see who is
calling. With a push of a button I can amplify the volume, and if I don’t know a number, I can
simply push one for a friendly, helpful operator that will look it up and even dial it for me. The
Jitterbug also reduces background noise, making the sound loud and clear. There’s even a dial
tone, so I know the phone is ready to use.

Affordable plans that I can understand – and no contract to sign! Unlike other cell phones, 
Jitterbug has plans that make sense. Why should I pay for minutes I’m never going to use? And
if I do talk more than I plan, I won’t find myself with no minutes like my friend who has a
prepaid phone. Best of all, there is no contract to sign – so I’m not locked in for years at a time
or subject to termination fees. The U.S. – based customer service is second to none, and the
phone gets service virtually anywhere in the country. 

Call now and get a FREE Car Charger and 100 FREE Minutes –
a $43.99 value. Try Jitterbug for 30 days and if you don't love it, just 
return it. Why wait, the Jitterbug comes ready to use right out of the
box. If you aren’t as happy with it as I am, you can return it for a refund
of the purchase price. Call now, the Jitterbug product experts are ready
to answer your questions.

Monthly Rate
Operator Assistance

911 Access
Long Distance Calls

Voice Dial
Nationwide Coverage

Trial Period

$14.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

$19.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

50 100Monthly Minutes

IMPORTANT CONSUMER INFORMATION:  100 free minute offer is not available with online purchases. 100 free anytime minutes are for new GreatCall customers only and will be applied upon activation of service.  
Minutes must be used within one year of activation.  All rate plans require the purchase of a Jitterbug phone and a one-time set up fee of $35.00. Coverage and service is not available everywhere. There are no additional
fees to call Jitterbug’s 24-hour U.S. Based Customer Service. However, for calls to an Operator in which a service is completed, minutes will be deducted from your monthly balance equal to the length of the call and any
call connected by the Operator, plus an additional 5 minutes.  Rate plans do not include government taxes or assessment surcharges. Prices and fees are subject to change. Savings are based on marketing materials from 
nationally available cellular companies as of June, 2010 (not including family share plans).  The full price of the Jitterbug Phone will be refunded if it is returned within 30 days of purchase, in like-new condition, and with less
than 30 minutes of usage. A Jitterbug Phone purchased from a retail location is subject to the return policy of that retail location. The Jitterbug phone is created together with worldwide leader Samsung. Jitterbug is a 
registered trademark of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc. and its related entities. Created together with worldwide leader Samsung. Copyright © 2010 by firstSTREET
for Boomers and Beyond, Inc.  All rights reserved.
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9

Order now 
and receive a 
FREE Car Charger and 
100 FREE minutes. 
A $43.99 value!
Offer expires 05/31/2011
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Questions about Jitterbug? 
Try our pre-recorded Toll-Free Hotline1-877-769-2919.

Jitterbug Cell Phone
Call now for our NEW low price.
Please mention promotional code 41927.

1-888-666-0352
www.jitterbugdirect.com

Available in
Red, White 
(shown), 
and Graphite.

Finally, a cell phone 
that’s… a phone!

More minute plans available. Ask your Jitterbug expert for details.

888-
666-
0352

Price

Reduced by
$48

We proudly accept the following credit cards.
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The campaign will give those unable to volun-
teer an opportunity to support CASA’s cause by 
sending online fundraising invitations to friends 
and colleagues. These will center on both CASA’s 
mission and vision, and the sender’s fi nancial goal 
to support the organization.

“It’s all about creating movement at the grass-
roots level,” Gonzales said. “Just having folks in 
our family forward on an e-mail to friends is how 
we can really build awareness.” 

CASA also expects the campaign to draw 
attention to ethnic communities in desperate need 
of volunteers so children can be placed in homes 
that match the cultures they know.

“Diversity is more than brown faces,” says 
Chanin Kelly-Rae, National CASA’s senior director 
of inclusion and equity. “It also challenges impact-
ing military families whose kids are being dis-
placed. It’s about unique experiences that each 
individual brings to the table, and their voices 
need to be heard.”

In 2009, blacks represented 14 percent of the 
U.S. population of children. However, they made 
up 30 percent of the children living in foster care. 
“Minority children in foster care do not receive 
the same access to services (health care or 
counseling) as white children,” Kelly-Rae says. 
“So we are doing everything we can to ensure 

children of color are getting access to the services 
they deserve.”

Besides the Friends and Funds campaign, 
which publicizes this cause, CASA unites 
with outside organizations with track records 
of leadership and respect in minority communi-
ties, most often those with contacts at the state 
and local level. 

“You don’t have to look like the child you 
advocate for, but our expectation is that you 
have compassion, and that an individual bias does 
not get in the way of advocating for a kid,” 
Kelly-Rae says.

Positive Outcomes. Being a CASA volunteer can be 
intimidating, especially when it can require 
regular visits to unsafe neighborhoods or meetings 
with people outside a volunteer’s comfort zone. 
“But you benefi t in terms of life experience, the 
incredible satisfaction you have with connecting 
with a young person at risk, and doing something 
to help resolve that young person’s life in a positive 
way,” says Clune, who has been an advocate for 
four different children.

“Sally was the one positive infl uence in my 
life,” Nunes explains. “She always told me how 
important it was to get through school and not 
let how angry I was get to me. She wrote me letters 
during my two deployments to Iraq, and she was 
the one who took me into the bad neighborhoods 
and dingy hotels looking for my homeless mother 
because I was afraid something was going to 
happen to her, and I wouldn’t be able to say 
goodbye. More importantly, it didn’t matter if 
I was changing schools, foster homes or social 
workers, because Sally was always there. I love 
her so much.”

Nunes never did get to say goodbye to her 
mother, who passed away days after she and Payne 
went searching for her. And to this day, her family 
portrait is empty, with no parents to turn to for 
support or shelter. But with guidance, compassion, 
and encouragement from CASA and Payne, Nunes 
has served her country as a Marine, is living 
independently, and is currently attending college 
in San Francisco, studying to be a psychologist. 

“I want people to know that you don’t have to be 
a foster parent to help a foster kid,” she says. “Just 
giving a foster kid something to look forward to 
once a week for a few hours can keep their thirst 
for life going.”  

Cameran Erny is an assistant web editor for 
The American Legion. 

CASA Connections
Give: Tax-deductible donations can be made 
in a variety of ways, whether it’s individual 
giving, workplace contributions and matching, 
corporate support, or stocks.

Volunteer: Besides advocating for a child, 
volunteers are needed to raise CASA 
awareness in the workplace and community, 
as well as to assist with fundraising and 
in-house needs.

Join: In lieu of volunteering, one can become 
a member of CASA with a gift of $. 
Membership includes a one-year subscription 
to CASA’s Connection magazine and Powerful 
Voice newsletter, the right to elect board 
members, and discounts on registration fees 
to the annual National CASA Conference.

Learn more online about how to be a part of 
CASA at both the national and local level: 

  www.casaforchildren.org
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In recent years, many Americans have turned 
their fi nances into shambles through credit 
abuse. The Great Recession, however, has 

brought back into focus the importance of cleaning 
up individual balance sheets. 

The Federal Reserve reported that revolving 
consumer debt soared to almost $1 trillion in 2008. 
In November 2010, it dropped below $800 billion. 

Shedding a couple of hundred billion in debt 
is good for U.S. families. According to TransUnion, 
a credit-reporting agency, at the end of 2010 
the average credit-card borrower debt dipped 
below $5,000 for the fi rst time since 2002. 
Clearly a better situation, but the problem is 
far from gone.

Understanding how to avoid debt, dig 
out of debt, and properly use both credit 

and resources available if you can’t cope 
on your own, are important steps to 

coming out on top. 
To dodge debt, a budget is 

key. Whether you’re bringing 
in $50,000 or $500,000, it’s 

critically important to 
know how much is being 

spent, and on what. 
Otherwise, it’s nearly 

impossible to meet 
fi nancial goals. 

Avoiding debt 
begins and 
ends with 
spending less 

than you earn. 

Start the budgeting process by tracking 
spending for one month. For cash purchases, 
carry an envelope for receipts, and categorize and 
add them up every few days. A traveling spending 
log can also work. For debit and credit-card 
purchases, many banks may give you a jump-start 
by categorizing spending. It’s not important 
how you get there, but the end result is critical: 
understanding where the money is going 
each month.

Then, subtract fi xed and recurring expenses – 
mortgage/rent, car and student-loan payments, 
utilities, groceries, etc. – from your take-home pay, 
and see what’s left. Where the rubber meets the 
road is deducting discretionary expenses discov-
ered in the spending record – cups of coffee, 
lunches out with friends and dinner parties. 
Is there more month than money?  If that’s the case, 
or if there is just a need to fi nd additional money to 
direct to knocking down your debt or building your 
savings, work to uncover those opportunities.

Finally, formalize the budget. Try using various 
software programs – USAA has a handy worksheet 
available online, for example – or just a legal pad 
and a sharp pencil. Both work fi ne.

A contingency fund is a critical part of being 
fi nancially healthy. A cash stash equivalent to 
about six to nine months of living expenses is a 
savvy way to avoid piling on debt if Murphy shows 
up on your doorstep. This is how you pay for that 
plane ticket today for the unexpected need to fl y 
home tomorrow. Or to replace the hot-water heater. 
A fi rm budget and a robust emergency fund are 
central to avoiding a debt disaster.

THE 
VALLEY 

OF DEBT
For American families, 
budgeting, discipline 
and hard work are the 
only way out.

BY JUNE LANTZ WALBERT

Media Bakery
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The hard truth? Avoiding 
debt is no longer an option 
for many, and the focus is on 
eliminating the debt you have.

The fi rst step on that journey is 
to gather and open statements. Next, 
highlight the pertinent details, such 
as current balance, credit limit, 
interest rate and minimum payment 
due. Now rack and stack, with the 
highest-interest-rate bill on top. 

Armed with the data, develop a 
card-by-card plan of attack. There are 
two separate and distinct approaches to 
tackling debt in this way. 

The one that makes the most math-
ematical sense is to pay as much as 
possible on the card with the highest 
interest rate, while paying the minimum 
on the others. Zero out the fi rst card, 
and then take that dollar fi gure and 
apply it to the card with the next-high-
est interest rate, while continuing to 
pay the minimum on the other cards – 
minimizing the interest  paid.

However, some people need a quick win. Take 
the opposite approach, by focusing on the smallest-
balance card while paying the minimum on the 
other cards. This means paying a little more 
interest, but this tactic can produce quicker results. 

Get credit-smart. Not all debt is bad. Using credit 
for large purchases like a home or car is necessary, 
because not many people can buy a car, much less 
a home, out of pocket. 

A stellar credit history is key to securing a low 
interest rate whenever and wherever you use 
credit. The credit score is possibly the most 
important three-digit number in a person’s fi nan-
cial life. Banks and lenders use those three digits 
to determine if they’ll make the loan and, if so, at 
what rate. The typical range is 300 to 850 – the 
higher the better – with the average American 
carrying a score in the upper 600s. To get the best 
deals, maintain a score well over 700. 

Here are the secrets to improving or maintaining 
a good credit score:

Credit balances should never exceed 30 percent 
of the maximum allowable balance. This counts 
as 30 percent of your score. For example, some-
one with a $10,000 limit should not owe more 
than $3,000. 

Make your payments on time, every time. This is 
critical to prove creditworthiness, and counts as 
35 percent of the score. Making online payments 

can make this task easier, 
putting it on autopilot.

Time does matter. A long 
credit history is better, account-

ing for 15 percent of the score. 
Keep the old card and the history 

that comes with it, using it periodically, 
paying it off and keeping the credit score 

moving north.
Don’t fall for the department-store lines. 

Ever heard, “Save 20 percent today by opening 
a credit card with us”? To turn a phrase, just 
say no and move out smartly. Credit inquiries 
account for 10 percent of the credit score, 
and more is not better. Don’t apply for un-
needed credit.

Ten percent of a credit score is determined 
by the mix of credit. Successful management 
of a combination of mortgages, installment 
loans and revolving credit generally results 
in a better score. 

It’s very tempting for many to turn to 
debt settlement. Settling with the bank or 
lender for less than what is owed, however, 

can destroy a credit score, leading to higher 
costs via higher interest rates on mortgages, auto 
loans and future credit cards. This action can also 
handicap the ability to get credit in the near 
future. Additionally, the forgiven amount will 
likely be viewed as taxable income, ruining your 
credit and incurring a tax bill.

Debt consolidation is usually a better option for 
most people. Packaging all debt into one loan with 
a fi xed payment and beginning and end dates 
sounds great, unless you continue to fi nd those 
zeroed-out cards too tempting to resist. Spending 
must be under control or those balances will go up 
again, along with the new consolidation loan.

Ask for help. Debt can be overwhelming, de-
pressing and certainly stressful. Seeking guidance 
through the National Foundation of Credit Coun-
seling (NFCC.org) can be a comforting and effec-
tive way to get back in the fi nancial driver’s seat. 

In the end, no matter what advertisers say, there 
is no silver bullet to fi x a hole dug over years. 
Discipline, hard work and attention to detail will 
right the fi nancial ship. The fi rst step is the 
hardest, and there will probably be a few stum-
bles. Get back on track for the long term. Financial 
freedom is the destination.  

June Lantz Walbert is a certifi ed fi nancial planner 
with USAA Financial Planning Services, one of the 
USAA family of companies.
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This is Newman’s third year driving the No.  
U.S. Army Chevrolet Impala for Stewart-Haas 
Racing – the “soldiers’ car,” as he calls it – and his 
th full season in the Sprint Cup Series. Last 
November, in honor of Veterans Day, the No.  
arrived at Phoenix International Raceway with a 
special paint scheme: more than  faces of 
men and women who served in the U.S. military, 
from World War I to Iraq and Afghanistan. 
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MYAMERICA

Ryan Newman
NASCAR Driver

Getty Images

“What’s great about America 

is our freedom, and we all 

need to give thanks to our 

troops who put their lives on 

the line every day to protect 

and preserve freedom. 

“And we have the best 

in America when it comes 

to education, technology 

and quality of life. The 

opportunities we have 

in America to pursue 

our dreams are unmatched 

on the world stage.”
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 Just load a DR® RAPID-FEED™ 
CHIPPER, step back, and watch it 
chip branches up to 5½" thick!
 SELF-FEEDING saves time and energy. Most 
branches can be dropped into the hopper and will 
self-feed, instead of you having to force-feed them.

POWERFUL ENGINES up to 18 HP.

PRO-SPEC™ CHIPPER KNIFE is made of 
forged alloy tool steel, making it exceptionally 
strong with an excellent edge-holding ability.

 TRACTOR OWNERS!   3-Point Hitch, 
tractor-mounted models also available.

 SELF-FEEDING
DR® CHIPPER!

TOLL-FREE

1-800-795-2651
www.DRchipper.com

Call for a FREE DVD & Catalog!
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❏ Check payable to

Littleton Coin Co.  
❏ VISA   
❏ MasterCard   
❏ American Express   
❏ Discover Network  

❐ Yes! Please send me the 12-Coin Uncirculated D.C. & U.S. Territories Quarter P&D
Set for the special price of $5.95 – regularly $18.95, with Free Shipping (limit 5 sets).
Plus, send my FREE Uncirculated 2011 Gettysburg Quarter (one per customer, please).

✓ Special Offer for New Customers Only

America’s Favorite Coin Source • TRUSTED SINCE 1945

Please send coupon to:
Dept. 2AW401
1309 Mt. Eustis Rd
Littleton NH 03561-3737
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How Many Sets (limit 5):   ________

Total Cost at $5.95 per set: $________
Add a Custom P&D D.C.
& U.S. Territories Display 
Folder & SAVE 28% at 

$2.50 each (limit 5): $________
Shipping & Handling: $________

Total Amount: $________

Name__________________________________________________

Address ______________________________________Apt#______

City______________________________State ____ Zip __________

E-Mail _________________________________________________

Exp. Date  ____ /____

SPECIAL
SAVINGS!

Card No.

FREE!

Please print your complete name and address clearly

Now the hunt is on… collectors are eagerly seeking these
mint Uncirculated coins… and you can get yours – in

a complete set – before they disappear. For just $5.95, you’ll
own a complete 12-coin set of Philadelphia and Denver
quarters, and SAVE 68% off regular prices.

Replaced by a new series!
Statehood quarters are done, the new America’s National

Park Quarter series is underway, but in between, there
was a series overlooked by many – the one-year
D.C. & U.S. Territories coins! 

Don’t miss out! Get FREE shipping with this
complete Uncirculated 12-coin set, plus the first 2011
quarter honoring Gettysburg, absolutely FREE! You’ll
also receive our fully illustrated catalog, plus other
fascinating selections from our Free Examination Coins-
on-Approval Service, from which you may purchase any 
or none of the coins – return balance in 15 days – with 
option to cancel at any time. Hurry – order today!

Get a FREE Uncirculated 
Gettysburg Quarter – 
first 2011 issue of new 
National Park Series!

FREE Gift!

Order Deadline: 12:00 Midnight, April 30, 2011

Struck for one year only – and never again,
2009 Uncirculated D.C. & U.S. Territories
quarters are among the lowest mintage since 
the 1960s, and highly desirable!

45-Day Money Back Guarantee  

www.LittletonCoin.com/specials

Deadline for this offer is

April 21, 2011

(add $3 per shirt for 2X, 3X, 4X, 5X)
+ Shipping & Handling (See rates below)

,pp ,
Please provide Offer Code AD98 when placing your order.

Order Value                                                S&H
Under $49.99                                           $5.00
$50 - $99.99                                            $8.00
$100 - $149.99                                      $11.00
$150 - $199.99                                      $13.00

Order Value                                                S&H
$200 - $349.99                                      $18.00
$350 - $499.99                                      $25.00
$500 +                                                   $35.00
     Call for quote outside Continental U.S.

SHIPPING CHARGES

P.O. Box 1280 • Somerset, KY 42502-1280

1-800-443-9523

Take advantage of FREE SHIPPING (in the Continental U.S.) on ONLINE orders of 12 or more shirts! 

dd ne for ththiis fferddaDDeeaaddllinne ffofor ttththiisis ofoffffffer iisis

with your Organization Name under the left chest seal
 on orders of 12 or more personalized shirts. 

who Servedwho Served
MEMORIAL DAY • MAY 30, 2011
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Frank Buckles, the last living U.S. World War I veteran 
among the . million who served – and the last survivor 
of that confl ict’s brutal Western Front – died Feb.  at his 
small West Virginia farmhouse. He was . 

Buckles’ storied life – forged as a Missouri farm boy, 
Army ambulance driver, international ship’s purser and 
freight expediter, and World War II 
prison-camp survivor – was harrowing, 
inspiring, courageous and historic. 

He survived the Spanish fl u 
pandemic, witnessed black U.S. 
track-and-fi eld star Jesse Owens win a 
gold medal at the  Berlin Olympics, 
and bumped into Adolf Hitler on the 
stairs of a German hotel during the 
dictator’s rise to power. He was the last 
of the generation of soldiers that 
founded The American Legion, and the 
oldest person to ever testify before 
Congress. 

“He’s Forrest Gump with class and 
IQ,” says David DeJonge, spokesman for 
Buckles’ family and president of the 
World War I Memorial Foundation. “He 
lived half of American history. He’s the last man of 
 million combatants in the world who witnessed 
the Western Front (during World War I).” 

Buckles was aware of his place in history. “I always knew 
I’d be one of the last because I was one of the youngest 
when I joined,” Buckles told the New York Daily News after 
he became the last survivor.

“But I never thought I’d be the last one.”

Buckles also died disappointed that Congress failed to 
create a National World War I Memorial on the National 
Mall in Washington, D.C., in honor of the millions of 
Americans who helped defeat Germany. But he did live 
long enough to see a signifi cant refurbishing of the 
existing World War I memorial on the National Mall, which 

was erected in  in honor of those 
from the District of Columbia who gave 
their lives in the “war to end all wars.”

“He’s the last torchbearer from World 
War I,” says DeJonge, who is producing 
“Pershing’s Last Patriot,” a documentary 
fi lm about Buckles. “He recognizes that 
The American Legion was birthed out of 
the veterans of World War I. And to have 
the nearly  million who served go 
without representation in our nation’s 
capital (was) very disheartening to him.”

 Frank Woodruff  Buckles was born on 
Feb. , , on his family’s farm near 
Bethany, Mo., roughly  miles from the 
birthplace of Gen. John J. Pershing – 
leader of the U.S. forces in France in 
World War I. Buckles’ family moved to 

Oakwood, Okla., when he was , where he attended high 
school and worked in a bank. 

Buckles joined the Army in August  by claiming to 
be  and, when challenged, insisted that the only record 
of his birth was back home in the family Bible. This after 
the Marine Corps and the Navy each rejected the 
-year-old three times for being underage, underweight 
or fl at-footed.

Frank Buckles, America’s last veteran of the Great War, enters the history books.

BY KEN OLSEN

‘I never 
thought I’d be 
the last one’

U.S. Army/Frank Buckles/Library of Congress

Alex Ogle/AFP/Getty
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Buckles joined the ambulance service on the advice of a 
sergeant who told him it was a quick way to get to France. 
He trained in ambulance operations and “trench casualty 
retrieval,” as he described it, at Fort Riley, Kan. Buckles 
sailed for England in December . His detachment 
replaced a unit of the th Marines at a military hospital 
near Winchester. 

He was fi nally assigned to escort an offi  cer from another 
unit to France. Buckles served along the Western Front for 
the duration of the war. 

Although less dangerous than the grim trench warfare 
of the time, driving an ambulance was risky and 
exhausting. Buckles was forced to grab sleep wherever he 
could. One night he took an unused bed in a fi eld hospital 
and fell asleep talking to the man in the bed next to him, 
DeJonge says. When Buckles awoke, the man had died of 
the Spanish fl u.

Armistice Day brought a diff erent set of worries for the 
returning soldiers. “They were naturally wondering, 
‘What’s going to happen to us?’” 
Buckles told videographer Sean 
Dunne in . There was no VA, no 
GI Bill, and no veterans home-loan 
program when Buckles’ generation 
answered the nation’s call.

Buckles remained in Europe after 
the war and helped transport 
prisoners back to Germany. He 
returned to the United States in 
 and left the Army as a 
corporal. “When I came back, the 
parades were all over,” he said. “Nobody gave a damn.”

He attended business school in Oklahoma City, worked 
for the post offi  ce, and then landed a job in the freight 
offi  ce of the White Star Line in Toronto. Buckles spent 
most of the next  years working on cargo and 
passenger ships in South America and other foreign 
destinations. Along the way, he joined American Legion 
Merchant Marine Post  in Jeff erson, N.Y., and was a 
member of the Legion for nearly  years.

On a trip back to Germany in the s, he met German 
military offi  cers who told him that their country was 
equipping itself for another war, DeJonge says. After the 
ship landed, Buckles warned friends and fellow riders at a 
German equestrian club that Hitler would bring down 
their nation. He later bumped into the up-and-coming 
dictator in a Berlin hotel.

American President Lines sent Buckles to Manila in  
as a freight expediter. “Unfortunately for me, my stay was 
extended by the Japanese invasion of the Philippines in 
,” Buckles quipped. But his three years in the infamous 
Los Baños prison camp was the most grueling experience 
of his life. “He obviously witnessed the catastrophe of the 
war and the wounds and the aftereff ects,” DeJonge says. 
“But when he was a prisoner of war, he was in the middle 
of it for  months.” 

Starvation was the rule at Los Baños, and prisoners 
stopped weighing themselves when they dropped below 
 pounds. Buckles routinely gave his food to the 
children in the camp and plummeted to about  pounds. 
Buckles also witnessed atrocities, including the deaths of 
friends and fellow prisoners. “He still had nightmares 
about that,” DeJonge says.

A couple of prisoners escaped in late February , 
reached a detachment of the th Airborne, and warned 
them that the Japanese planned to execute all of the 
remaining prisoners because they had run out of food. 
The th Airborne parachuted in the morning of Feb.  as 
the Japanese soldiers did calisthenics in their loincloths. 
All , prisoners were rescued without a single loss. 
Buckles returned to his burning barracks to get the 
starched shirt, shorts and polished shoes he’d kept ready 
for his liberation. The burning building collapsed 
moments after he left, DeJonge says.

Buckles met Audrey Mayo in California after returning 
from the Philippines, and the couple 
married in . They eventually 
moved to Gap View Farm near 
Charles Town, W.Va. Susannah 
Buckles Flanagan, their only child, 
cared for her father after Audrey 
died in .

Buckles told her his war stories 
almost as life lessons, Flanagan said. 
He also “taught me the importance 
of knowing who you are, the 
importance of being independent 

and making up your own mind,” she told Dunne in . 
In December , as the oldest person to ever testify 

before Congress, Buckles advocated giving national-
memorial status to the District of Columbia War Memorial. 
That campaign was born during Buckles’ March  visit 
to the deteriorating monument.

“It was sad to take him up to the World War I memorial,” 
says Staff  Sgt. Gustavo Rodriguez, who was Buckles’ 
military escort during that visit. “You go all the way down 
the National Mall, past the World War II Memorial, and all 
of a sudden you see, down in the corner, a little memorial 
that nobody has taken care of.” 

That changed, thanks to a $. million restoration 
project that started last fall. And it’s a fi tting tribute to 
Buckles and all that his generation represents, Rodriguez 
says. 

“People are in awe of him and all he’s done. He’s a 
national treasure.” 

Ken Olsen is a frequent contributor to The American Legion 
Magazine.

Read more about Buckles, see a video, and watch 
a trailer for “Pershing’s Last Patriot” online:

  www.legion.org/frankbuckles

“He lived half of 
American 
history.”

David DeJonge, photographer
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Political boot camp
About  veterans participated in a two-day “boot camp” 

at George Washington University Feb. - to learn about 
running for political offi  ce. Hosted by the nonprofi t Veterans 
Campaign, the event featured remarks by Sen. Michael Enzi, 
R-Wyo., and Delaware Attorney General Beau Biden. 

Panelists included recently elected congressional 
representatives Tim Walz, D-Minn., Tom Rooney, R-Fla., 
and Ann Marie Buerkle, 
R-N.Y., who talked about 
making the decision to run 
for offi  ce, getting organized, 
raising money and lessons 
learned.

Walz, a retired Army 
sergeant major, said 
Americans are looking for 
leadership they can trust. 
“Whether that’s a 
conservative point of view 
on the world, or whether it’s 
a liberal point of view, they 
want to see your 
authenticity,” he said. “But 
the thing that I found is, 
people want to be with a 
winner. People want to be with competency.”

Veterans already possess many of the skills needed to run 
political campaigns, such as the ability to organize and to 
analyze things in detail, Walz added. Politics, he said, is 
simply the means to an end that varies with each candidate’s 
ideology: achieving policy and governance that “you believe 
in your heart” is best for one’s constituents and this country. 
A positive, optimistic and well-run campaign “is a very 
powerful thing to see.”

Rooney, a former Army JAG offi  cer and West Point 
instructor, advised his audience to “please never use the 
phrase, ‘People are encouraging me to run.’ You have to run 
because you think that you have the ideas to make this 
country a better place.”

The Florida congressman also explained that many 
politicians “are waiting in line” for seats to open up, and they 
may resent a newcomer running for a position they 
expected to get. “In my mind, it wasn’t so much, ‘Well, I’m 
not waiting my turn.’ It’s ‘I want to serve my country, and 
Congress is the place where I think I can be useful.’” 

Buerkle sits on the House Veterans Aff airs Committee and 
has a brother who is a retired Marine Corps colonel. 
“Campaigning can’t be a job, and serving can’t be a job,” she 
said. “It has to be a passion. It has to be something deep 
inside of you that says, ‘I want to make a change.’” 

But passion alone won’t guarantee victory. Buerkle 
described more practical considerations. “You’ve got to talk 
to the county chairs. You’ve got to follow the protocol, 
you’ve got to talk to all of the players. You’ve got to get the 

lay of the land, and you’ve got to fi nd out what the process 
is, because if you circumvent the process, you’re not 
considered legitimate.”

Biden, an offi  cer in the Army National Guard who served a 
tour in Iraq, told the veterans that they’re needed in the halls 
of Congress. “You have a perspective that many Americans 
don’t. And you have a level of credibility that, while not 

necessary to ask the tough 
questions that our 
constituents deserve (to 
have) asked, you bring a 
level of credibility in asking 
those questions.”

He advised veterans to 
“only pursue elected life if 
there’s an issue you care so 
deeply about that it’s worth 
losing an election over. You 
need to be candidate fi rst 
and ‘kind of happen to be’ 
a soldier. But fi nd that issue 
that is worth losing an 
election over. Whether it be 
an economic issue, whether 
it be the role of 

government, whether it be the projection of our forces 
around the world ... pick the issue, or pick the series of 
issues – even better – that animate you.”

Enzi, who served in the Wyoming Air National Guard, told 
the audience they must have some worthwhile ideas as 
political candidates. 

“I always remind people that if you’re going to be running 
against an incumbent, it will be extremely tough,” Enzi said. 
“You’d better hope that the incumbent is incompetent, 
because an incumbent is practicing every day for the debate 
that you’re going to have. But if you’ve got good ideas, his 
debate will not overcome your ideas.”

He described politics as “a full-contact sport that can be 
bruising” and recalled the time when someone introduced 
him at an event during his Senate race by saying, “You know 
the diff erence between a horse race and a political race? In a 
horse race, the whole horse is in the race.”

Another panel, featuring media professionals who 
report on congressional issues, discussed how military-
veteran candidates have fared during recent elections – 
especially those for federal offi  ces. The third panel focused 
on how veterans can use their leadership skills to continue 
in public service.

Veterans Campaign has sponsored three “boot camps” 
since , off ering nonpartisan training to veterans 
interested in running for public offi  ce. 

– Marty Callaghan

  www.veteranscampaign.org 

Two-day workshop coaches veterans on how to run for offi  ce.

Delaware Attorney General Beau Biden says that veterans 
considering political offi  ce have a unique perspective. Marty Callaghan
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REG. PRICE $12 .99 

SAVE 
61%

 $9999 
REG. PRICE $229 .99 

 580 LB. CAPACITY 
FOUR DRAWER 
ROLLER CART 

LOT NO. 
95659
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[ECONOMICS ]

Your veteran niche in a 
recovering economy

Let’s face it, not even Midas could 
have turned the past couple of years 

into gold. But 
things are 
getting better 
and spending 
is on the rise. 
So how do 
veteran 
business 
owners stand 
out from the 
rest of the 

pack? Identify your company as a 
veteran-owned business.

There are several ways to do this 
depending on your industry, business 
model and customer base. If you are 
selling to the government, bold and 
brassy is the way to go.  All federal 
and some state contracting agencies 
are rated on the amount of money 
they spend in certain socioeconomic 
categories, and veteran and/or 
service-disabled veteran businesses 
are high priorities. 

For commercial sales, you might 
be more subtle, maybe incorporating 
a small picture of you in uniform, 
a tribute to your old unit or a themed 
slogan. Some examples include 
“Remembering our friends of the 
nd Airborne” or “This company is 
fi eld-tested, Marine-tough.”

Treat your business as you would 
any mission. Field and tech manuals 
are your employee handbooks and 
operational procedures. Policy letters 
are your OSHA, IRS, and other state 
and federal compliance postings. 
Your operations order is your project 
work-fl ow schematic.

None of these alone will guarantee 
that you win that next customer, but 
having an edge that your 
competition doesn’t might convince 
them to buy from you. Remember, 
your honorable service doesn’t 
defi ne your business, it just 
enhances it.

Louis J. Celli Jr. is CEO of the Northeast 
Veterans Business Resource Center. 
Readers can send questions for “On 
Point” to lcelli@nevbrc.org.

BY LOUIS J. CELLI JR.
VETERANS & BUSINESS

ON POINT

[PERSONAL FINANCE ]

USAA: Answers to readers’ questions, concerns
Normally, this column 

focuses on topical 
fi nancial issues. However, 
this month, we’ll address 
several questions that 
have come up since the 
launch of our American 
Legion-USAA alliance. 

Why does USAA request 
my Social Security 
number online?

It identifi es you, and only you. With 
nearly  million members, there’s a 
good chance someone in USAA’s 
membership has your same name – 
but not your Social Security number. 
It also helps us combat fraud and 
identity theft, access consumer 
reports, and even do basic things like 
report income, interest and dividends 
accurately for your personal fi nancial 
records. If you’re not comfortable 
providing that information online, 
you can give it directly to one of our 
representatives at () -.

Why won’t USAA insure my home 
on the coast?

Our mission is to help facilitate our 
members’ fi nancial security. We do 
that through a host of products and 
services, such as homeowners 
insurance, and sometimes we have to 
make tough decisions to ensure 
USAA’s fi nancial well-being, for the 
benefi t of the entire membership. 
Unfortunately, that means we can 
only off er homeowners insurance in 
coastal and other high-risk areas on a 
limited basis. Our goal is to serve each 

member while balancing 
the risk to the entire 
association. Call and see 
if we can help. Even where 
a USAA policy isn’t 
available because the risk 
is too great, the USAA 
General Agency may have 
a solution for your 
insurance needs.

Why wasn’t USAA opened to 
veterans until recently?

In , USAA was founded by  
Army offi  cers who sought to fi ll a 
need that wasn’t available elsewhere: 
reasonably priced auto insurance for 
military offi  cers. Since then, the 
association has grown in measured 
steps by expanding eligibility beyond 
the Army and offi  cers, and by 
expanding the products and services 
off ered. In , USAA was opened to 
actively serving enlisted 
servicemembers, and in  to 
“anyone who has ever served 
honorably in the military.” Each 
expansion was undertaken to ensure 
the continuation of USAA’s world-
class service and fi nancial strength. 

Are my children also eligible?
Yes, as long as the parent 

establishes USAA membership by 
purchasing a USAA auto or property 
insurance product. 

June Walbert and J.J. Montanaro are 
certifi ed fi nancial planners for USAA. 
Submit your questions online at www.
legion.org/fi nancialfootlocker.

[EDUCATION ]

Chapter 33 covers NCD programs, other training
Q: My son wants to attend a non-degree-granting 
college but was advised that he is unable to use his 
GI Bill for it. I really feel that since he served his country, 
he should be able to attend any school he prefers. 
Do you know if this will change?

A: Eff ective Oct. , , the Post-/ GI Bill, Chapter , will 
allow students to attend non-college degree (NCD) 
programs, on-the-job and apprenticeship training, fl ight 
programs and correspondence training.

Valerie Vigil, a Marine Corps veteran and member of American Legion Post 27 in 
Arizona, is a past vice president of the National Association of Veterans’ Programs 
Administrators. Send GI Bill questions to her by e-mail. askvalerie@legion.org

WITH JUNE WALBERT
 & J.J. MONTANARO

FINANCIAL
FOOTLOCKER

BY VALERIE VIGIL
VETERANS & EDUCATION

MY GI BILL
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[SCHOLARSHIPS ]

Hockey game 
nets $, for 
Legacy Fund

The Department of North 
Carolina recently recognized 
The Citadel and the Virginia 
Military Institute for continuing 
to raise money for the Legacy 
Scholarship Fund at their annual 
charity hockey game. 

On Dec. , The Citadel’s 
Bulldogs and VMI’s Keydets 
faced off  in the third Military 
Classic of the South on Ice at 
the Raleigh, N.C., IcePlex. The 
Citadel captured its fi rst trophy 
after defeating VMI -, but the 
real winner was the Legion’s 
Legacy Scholarship Fund, which 
received $,. The game has 
raised nearly $, for the fund 
since . 

  www.militaryclassiconice.org

FAR FASTER & EASIER to use than 
hard-to-handle, walk-behind tillers.

TOWS BEHIND ATVs, riding mowers or 
lawn tractors.

TILLS A 3-FOOT SWATH with each pass 
— twice the width of most walk-behind tillers!

24 STEEL BOLO TINES turn at 230 rpm 
to create perfect seedbeds for planting.

REMOTE CONTROL lets you make 
precise adjustments to tilling depth from your 
tow-vehicle.

TOLL-FREE

1-800-795-2651
www.DRrototiller.com

Call for a FREE DVD & Catalog!

DR® ROTO-HOG™ 
POWER TILLER
Till While You Ride!
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WALK-IN BATH SALE!

LUTER’S SUPPLY
www.LuterSupply.com

1-800-264-4902

• Hundreds of walk-in baths in stock
• More than 70 models offered
• 60 years in business
• FREE Shipping (Continental US)

• 3 American-made brands
• World’s largest single location 

Jacuzzi brand dealer

Owned & operated 
by former Air Force 
Combat Crew member, 
Emmette Luter

Wholesale prices  
starting at $2,399!

Media Bakery
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[PERSONAL COMPUTING ]

Can you really hide online?

The issue of anonymity on the Internet continues 
to play out in lots of interesting ways, shedding 
light on the future of privacy in a world increas-
ingly infused with digital communications. 

Lots of people use “handles,” rather than their 
real names, when online. Some think it makes 
them invisible and gives them license to act as 
they please. A recent court case showed otherwise. 

This past November, a New York City man was 
sentenced to six months in prison for using 
multiple aliases online to harass adversaries. But 
this wasn’t your typical online “fl ame war.” The 
man sentenced was a lawyer, and the point of 
contention was an academic debate. 

The lawyer used multiple e-mail accounts and 
blogs to impersonate historians, in order to try to 
discredit those who disagreed with the views of 
his historian father about who created the Dead 
Sea Scrolls. Passions run deep about this collection 
of hundreds of ancient texts discovered between 
1946 and 1956 in caves near the Dead Sea, some of 
which contain the earliest known versions of 
portions of the Bible. 

Among the most nefarious specifi c actions taken 
by the lawyer was using an e-mail address that 
made him appear to be one of his father’s academ-
ic rivals admitting that he had plagiarized his 
father’s work. In court, the lawyer contended that 
what he was doing was a “satirical hoax.” The 
court disagreed. As of this writing, the case is still 
in appeal. 

The Internet has some disparaging names for 
these types of actions. One is “sockpuppet.” When 
it fi rst came into use, a sockpuppet was someone 
who used a second online identity to praise him-
self, in the manner of a ventriloquist using a hand 
puppet. But it has since been generalized to mean 
anyone who uses a misleading online identity. 

Another name in use is “nymshift.” People who 
nymshift repeatedly change their online handles 
– or “shift their nyms” – to avoid being blocked by 
others who don’t want to see their postings. 

Using a handle has a history as old as the online 
world, and using a pseudonym has a history far 
older. Among the many famous people using 
multiple pseudonyms was Benjamin Franklin. 

Of course, such behavior isn’t necessarily 
negative. Using a handle can give people the 
freedom to post honest opinions about politics or 
other sensitive topics, when posting under their 

real names might get them in trouble at work. 
Handles also allow people to seek information and 
solace from others if they’ve been a victim of 
abuse, or suffer from a medical condition, without 
fear of embarrassment among family and friends. 
And sometimes, people simply like using an online 
nickname for the fun of it.

If you use a handle for negative purposes such as 
heckling or bullying others, don’t think it can’t 
and won’t be pierced. One frequent poster in an 
online group habitually harassed others seemingly 
for sport, calling them names and trying to put 
them down in every way possible. 

Several other posters were able to deduce who he 
was, apparently through the Internet Protocol (IP) 
address of the computer he used to log on to the 
Internet. Using free online sources, they uncovered 
and posted the numerous handles he used, web-
sites and online discussion groups he posted to, his 
e-mail addresses, his real name, his eBay ID, 
websites he created (including his business site), 
his age, his marital status, the address of the 
apartment where he lived, and his phone number. 

Don’t expect privacy if you log on to the Internet 
at work, either, particularly if you’re using com-
pany equipment. On the other hand, advice 
frequently given to employers is to create a clear 
privacy policy that spells out exactly what employ-
ees can expect, to avoid misunderstandings and 
even potential legal problems. 

Reid Goldsborough is a syndicated columnist and 
author of “Straight Talk About the Information 
Superhighway.” reidgold@comcast.net, reidgold.
home.comcast.net

BY REID GOLDSBOROUGH
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Individual results may vary. BetterMAN and BetterWOMAN are the trademarks of Interceuticals, Inc. ©2011 Interceuticals, Inc.

Call Now & Ask How To Get A

FREE BONUS BOTTLE
CALL TOLL-FREE 1-888-264-7250

or order at BetterWOMANnow.com or BetterMANnow.com

Limited 
Time
Offer

All Natural Clinically-Tested Herbal Supplement
• Reduces Urine Leakage
• Reduces Urinary Frequency 

During the Day and at Night
• Sleep Better Through the Night

Every 
person 
with bladder 
control issues 
knows the daily cost of 
pads and liners can add up 
quickly. Not to mention the use of 
lotions, creams, powders, and all that
extra laundry. None of this helps you to get better, it only masks the symptoms 
while ignoring the real problem. Now, BetterWOMAN® and BetterMAN® are 
changing all that. They are effective holistic remedies designed by a PhD to 
control bladder leakage, reduce frequent urination, and end the frustration 
and embarrassment of living with bladder control issues. Thousands of people 
worldwide are getting their freedom back while saving significant money, 
thanks to these products. BetterWOMAN and BetterMAN have no known side 
effects and cost only a small fraction of the annual cost of pads and liners.
Call one of our consultants right now and stop flushing your 
money down the toilet.

Thousands of people are 
getting their freedom back.

Now you can too!

Stop wasting money on

BLADDER
CONTROL PRODUCTS.

225676_7_x_10.indd   1 2/15/11   3:44 PM
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[MILITARY AFFAIRS ]

Five stars for Petraeus?
Gen. David Petraeus deserves a fi fth star for 

his exceptional command and leadership 
during the wars in Iraq and Afghanistan, say 
Pete Hegseth and Wade Zirkle of Vets for 
Freedom. Writing in The Wall Street Journal, the 
two combat veterans argue that when 
compared to previous military commanders in 
U.S. history, Petraeus’ wartime service and 
record are nearly unprecedented:

 Gen. George Washington, who led the 
Continental Army for eight years, was awarded 
a fi fth star posthumously and named “General 
of the Armies of the United States” during the 
country’s bicentennial celebration.

 Although others have worn fi ve stars, 
Gen. John Pershing is “the only other fi ve-star 
‘General of the Armies of the United States,’” 
earning that rank after World War I.

 “The nine remaining fi ve-star generals in our 
history were branch-specifi c commanders 
during World War II: Gens. Dwight Eisenhower, 
Douglas MacArthur, George Marshall, Omar 
Bradley and Henry Arnold were each ‘General 
of the Army.’ Navy Adms. Chester Nimitz, 
William Halsey, Ernest King and William Leahy 

served as fi ve-star ‘Fleet Admirals.’ Each 
received the honor during wartime, with the 
exception of Halsey, who was awarded the fi fth 
star three months after World War II ended, and 
Bradley, who was awarded his fi fth star in .”

Citing his experience and record of results – 
including command of the st Airborne 
during the initial invasion of Iraq, creation of 
Iraq’s post-Baathist army, development of the 
Army’s counterinsurgency manual, 
execution of the surge that saved Iraq 
from civil war, leadership of CENTCOM 
during the command’s two-front 
war in the Middle East, and 
command of coalition forces in 
Afghanistan, which came at 
great personal cost as Petraeus 
technically took a step down 
from CENTCOM – Hegseth 
and Zirkle call on Congress 
to promote Petraeus to 
“General of the Army,” which 
would be just below the 
rank Washington was 
given in .

[MILITARY AFFAIRS]

The next long-range bomber
As the U.S. bomber fl eet ages, military experts are calling on Congress to lay the 

groundwork for a new long-range bomber. The Center for Strategic and Budgetary 
Assessments (CSBA) argues that the plane should be “optionally manned,” have 
stealth characteristics, have a range of at least , nautical miles and be capable 
of carrying , pounds of weaponry, Defense News reports.

DoD has asked Congress for $ million to begin the procurement process “and 
to maintain the industrial base” needed to build and support a new bomber.

Air Force Secretary Michael Donley says a new long-range bomber is a “critical 
national capability.” As of now, the United States deploys  B-s (average age:  
years),  B-Bs (average age:  years) and  B-s (average age:  years). The 
CSBA estimates that it would cost $ billion to $ billion to build  new 
bombers, depending on its 
specifi cations and capabilities.

[MILITARY AFFAIRS ]

The growing drone fl eet
U.S. defense fi rms are testing an 

armada of new unmanned spy and 
strike planes, including one boasting a 
wingspan nearly as large as a ’s, The 
Los Angeles Times reports. 

Known as the Global Observer, the 
supersized umanned aerial vehicle 
(UAV) is capable of staying aloft for up 
to a week, several times longer than the 
Global Hawk, Predator and Reaper. 

And the giant UAV fl ies much higher, 
somewhere in the range of , feet, 
enabling it to scan “an area larger than 
Afghanistan at a single glance.”

Other next-generation UAVs are the 
X-, designed to carry laser-guided 
bombs and to deploy from aircraft 
carriers, and the Phantom Ray. Both of 
these are powered by jet engines, 
unlike current UAVs.

U.S. Air Force

DoD photo by Staff  Sgt. Bradley A. Lail, U.S. Air Force
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TOLL-FREE

1-800-795-2651
DRstumpgrinder.com

 Eliminate Landscape 
Eyesores with a DR® 
STUMP GRINDER!

e stumps
DISAPPEAR!
EXPAND n
re s!

OPEN P e ds
me do s!

BLAZE ne tr i s!
RE O E
mo ing
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ST P RE O AL
FAST EAS !

Call for a FREE DVD & Catalog!

 The DR® STUMP GRINDER uses carbide-tipped 
cutting teeth that take over 400 “bites” per 
second, to pulverize stumps into a pile of wood-
chips. Quickly and easily, you can grind any size 
tree stump below ground level. Gone forever!
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or millions of aging
Americans, the simple
pleasure of a comfortable,

luxurious bath has become a
thing of the past. Fear of falling 
is the number one reason that
people leave the home they 
love and move to a relative’s 
home or some kind of assisted 
living facility. The number one
place in the home where falls are
likely to occur is the bathroom.
Now, there is a better solution 
for this widespread problem…
the revolutionary Walk-In Tub
from Safe Step.

Easy, Safe Access to your Bathtub.
The Safe Step Tub has a leakproof,
walk-in door and features a new

lower step height that’s only 4
inches high— so you can get in
and out easily. Simply open the
easy-to-turn door latch, walk in
and close the door. It’s that safe
and easy. Our design engineers
have thought of everything. From
the 17-inch high seat (no 
struggling to get up or down), to
both water and air-jet therapy, to
built-in heating. It will give 
you the freedom and independ-
ence to bathe in safety, comfort
and convenience. 

Why not rediscover the soothing,
luxurious pleasure of a comfort-
able bath… in the home you love?
The Safe Step Tub is the best value
on the market. Call now.

What To Look For
in a Walk-In Tub:

Five major considerations to help

make an informed decision before

buying a Walk-In Tub:

➻ Quality - A walk-in tub is a
major investment. You want
to find a quality tub that will
last for decades.  Look for one
that’s 100% leakproof and
mold-resistant, full metal 
frame construction and one
that’s American made.

➻ Warranty - Ask for a lifetime
“no leak guarantee” and the
best tubs offer a lifetime 
warranty on the tub itself.

➻ Pain Relieving Therapy - Find
a tub that has both water and
air jet therapy to soak away
your aches and pains. Look for
Dual-Zone jets.

➻ Comfort - Ergonomic design,
easy-to-reach controls.

➻ Endorsements - Only consider
tubs that are UL or ETL  listed.
Also look for a tub certified 
by NAHB (National Association 
of Home Builders).

Designed for Seniors®

Safe Step® Walk-In Tub
For information call: 

1-888-516-4008
Call now Toll-Free and mention your 

special promotion code 41741. 
Financing available with approved credit.

By John FlemingTechnology Breakthrough Safe, comfortable bathing➻
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Enjoy A Bath Again…
Safely and Affordably

The Designed for Seniors® Safe Step® Walk-In tub 
is luxurious, feature-packed and affordable

• NAHB certified

• “Best in Class” 
warranty

• UL approved

• NAHB certified

• “Best in Class” 
warranty

• UL approved
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[CONVENTION ]

Contest entry forms 
for Minneapolis 
convention online
All American Legion bands and 
color guards are invited to 
compete in contests at the rd 
National Convention in 
Minneapolis on Aug. . Bands will 
compete in two classes, and color 
guards in four. All entry forms 
must be received by July . 

The exhibit hall will be open from 
Friday, Aug. , through Tuesday, 
Aug. , in the Minneapolis 
Convention Center, Hall C, Level . 
Times are  a.m. to : p.m. daily 
except Sunday and Tuesday, when 
the hall closes at  p.m. 

For contest entry forms and rules, 
or to reserve exhibit space, contact 
the Convention and Meetings 
Offi  ce at () - or go to 
the convention page online. 

  www.legion.org/convention/
resources

[LEGIONNAIRES IN ACTION ]

Green Bay post 
savors Packers’ 
Super Bowl win

Since the s, Legionnaires of 
Sullivan-Wallen Post  in Green Bay, 
Wis., have presented the fl ag at all 
Packers home games. So watching 
Green Bay’s - win against the 
Pittsburgh Steelers in Super Bowl XLV 
was incredible, said Mike Kellner, post 
adjutant and color guard commander.

“The TV rattled a little bit more than 
normal,” Kellner, , said. “It would be 
pretty safe to say I’m a very big Packer 
fan. It was a nice night for our team and 
our fans.”

Kellner has served as commander of 
Post ’s color guard since . Even in 
Green Bay’s frigid winter weather, the 
unit is out on the fi eld before every 
game. “We obviously dress a little 
warmer during some games,” Kellner 
said. “We’ve worn ear muff s sometimes, 
but our color guard uniforms and our 
caps are always displayed on top of 
whatever else we’re wearing. We’re the 
only permanent color guard in the NFL. 
No other team has one. We’re proud of 
that fact and proud to go out there in 
our Legion uniforms.”

The relationship between Post  and 
the Packers dates to the s, when 
the team was struggling fi nancially and 
began issuing stock to raise funds. 
Because professional football was new, 
the stock was a hard sell. The team 
ended up altering its corporate charter, 
making Post  the benefi ciaries if the 
Packers ever relocated or went out of 
business; the money would be used to 
build a monument or memorial.

Until the late s, Legionnaires sold 
tickets and concessions, parked cars 
and provided security. Though the 
charter has been revised – proceeds 
now reimburse stockholders, with the 
rest going to the Packers Foundation – 
the relationship remains strong.

“We’ve had a chance to talk to some 
of the coaches and a few players over 
the years,” Kellner said. “Post members 
really want to serve on this color guard. 
There’s a waiting list for it.”

Don’t count on Kellner giving up his 
spot anytime soon. “I haven’t given it a 
thought,” he said. “I guess I’ll probably 
do it as long as I can walk.”

[MEDIA ]

Help shape the future of 
American Legion media

The American Legion Magazine Division – which 
produces the nation’s largest veterans magazine, 
the Dispatch leadership newspaper, the National 
Headquarters website and the Online Update 
e-newsletter – is asking you, our readers, to help 
us do a better job.

No opinion matters more than yours. So we are 
inviting you to join our American Legion Media 
Advisory Panel. Your feedback on a variety of issues 
about our communications program will help us to 
better serve readers, website visitors, potential new 
members and the broader community of veterans. 
Three or four times a year, panel members will be 
contacted and asked to participate in a brief survey. 

To join the American Legion Media Advisory Panel, 
go to www.legionpanel.com to complete a 
recruitment questionnaire that will ask you for some 
basic information about you and your household. 
This information is strictly confi dential and will 
be used only in connection with your participation 
on the panel.

[LEGION RIDERS]

Register online for 
 Legacy Run

Registration is 
under way for this 
year’s Legacy Run, 
which will start in 
Indianapolis Aug.  
and end at the rd 
National Convention 
in Minneapolis.

The  Legacy 
Run raised nearly 
$, for the 
Legion’s Legacy 
Scholarship Fund.

  www.legion.org/
riders

 PATENTED DESIGN enables you to 
loosen and regrade enormous amounts of 
material with minimal power.

POWERED ACTUATOR controls 
grading depth with a remote control.

LOOSENS AND REDISTRIBUTES  
composite driveway surfaces without the 
need to haul, shovel, or rake new material.

CARBIDE-TIPPED SCARIFYING 
TEETH loosen the 
hardest composite 
surfaces.

TOLL-FREE

1-800-795-2651
www.DRpowergrader.com

Call for a FREE DVD & Catalog!
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 Smooth Out 
Driveways with the 
DR® POWER GRADER!
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24 Hour
Health Shoes

24 Hour
Health Shoes

THE LONGER YOU WEAR THEM...
THE BETTER YOUR FEET WILL FEEL!

•Diabetes
•Blisters
•Tired Feet
•Bunions
•Swollen Feet

NON
SLIP

SAFETY SOLE
•REFRESH •REVITALIZE •INVIGORATE
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Satisfaction Guaranteed or Return For Your Money Back

So Comfortable...You’ll
Never Want To Take Them Off 
These may very well be the most
comfortable shoes you’ll ever slip your feet
into. Not only are they totally constructed of
imported plush polyester from heel to toe,
they have a memory foam insole that
conforms to the exact shape of your foot for
ultimate comfort. If that’s not enough, the
top has a self closure that adjusts for an
even more custom fit. Also features a
flexible TPR “rubber” sole for sure footing
and durability indoors or out. So
comfortable you might forget you’re wearing
them. Hurry, order today and get FREE
SHIPPING AND HANDLING.

CA residents must add 8.25% sales tax $

TOTAL

$

$

$   2.95

#95021
Menʼs

S (6-7)
____

#95022
Menʼs

M (71⁄2-81⁄2)
____

#95023
Menʼs

L (9-10)
____

#95024
Menʼs

XL (11-12)
____

#95018
Ladiesʼ

M (61⁄2-71⁄2)
____

#95019
Ladiesʼ
L (8-9)
____

#95020
Ladiesʼ

XL(91⁄2-101⁄2)
____

#95017
Ladiesʼ

S (5-6)
____

$

_____ Pr(s) 24 Hour Health Shoes @ $16.97pr.

INDICATE NUMBER OF PAIRS

ORDERED UNDER SIZE 24 HOUR HEALTH SHOES

Shipping & Handling Add $3.95    FREE 

ONLY $1697

www.DreamProductsCatalog.com WEB OFFERS

MAY VARY(           )

ADJUSTABLE — CUSTOM FIT

ORDER TOLL FREE 1-800-530-2689

Name 

Address

City ST Zip

Daytime Phone #

Email Address

Check or money order payable to: Dream Products, Inc.
Send Order To:  412 Dream Lane, Van Nuys, CA  91496

� VISA    � MasterCard    � Discover®/NOVUSSMCards     

Card#                              Expiration Date

Dept. 63798

/

Adjustable Closure
Assures A

PERFECT FIT
EVERYDAY!

RECEIVE A

WITH EVERY ORDER

�� FOR EXPEDITED SHIPPING (optional)
(receive your order 5-7 days from shipment)
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AIR FORCE / ARMY AIR FORCES
362nd Tact Elect Warfare Sqdn, Branson, MO, 
10/4-6, Edet Diehl, (812) 847-4683, edetdiehl@
nodeinternet.com; 379th Bomb Group (WWII), 
Washington, 9/7-12, Mike Hart, (469) 633-0689, 
mike@379thbga.org; 435th OMS Enroute Maint 
Sect, Dover AFB, DE, 10/6-9, Stanley Miller, (910) 
922-4383, flymiller@mindspring.com; 485th 
Tact Msl Wing, Layton, UT, 6/9-12, Stu Flood, 
(801) 725-9222, stu_flood@yahoo.com; 493rd 
Ftr Sqdn 48th Ftr Grp (WWII), Kansas City, MO, 
10/2-5, Jacob Cooper, (716) 633-6056, jco0128@
aol.com; 501st Supply Sqdn, RAF Greenham 
Common, Newbury, UK (1984-1992), Orlando, 
FL, 6/24-26, Bernie McGuinness, (609) 444-6768, 
bernzamatic@yahoo.com; 526th FS (Ramstein, 
Germany), Rapid City, SD, 9/15-18, Don Wenzlick, 
(402) 291-0565, dwenzlick@yahoo.com; 601st Tact 
Cont Assn (Germany), Oklahoma City, 10/19-23, 
Hap Haggard, (520) 591-1966, haphagg@aol.com; 
6922nd Security Wing (Philippines), Myrtle 
Beach, SC, 9/28-10/2, John Sexton, (937) 454-0315, 
jorjsexton@att.net; 871st AC&W Sqdn, Biloxi, MS, 
4/17-20, Larry Bohannon, (440) 238-9774, 
lkbohannon@roadrunner.com; Air Rescue Assn/
Pedro Rescue Heli Assn, Branson, MO, 10/19-23, 
Marilyn Nicholas, (316) 686-0430, mnicholas8@
cox.net; Nagoya/Komaki AB Reunion Assn, 
Branson, MO, 5/15-18, John Campo, (816) 407-0055, 
jaymcee@aol.com; SAC Bomb Nav, Tucson, 
AZ, 10/11-14, Bill Eirish, (303) 341-7430, eirish1@
comcast.net; Safeside Assn, Valdosta, GA, 6/3-5, 
Pete Villarreal, (907) 388-6942, villa@santanet.org

ARMY
7th Inf Div Assn, Branson, MO, 9/29-10/2, Gene
 Halbert, (808) 249-0365, treasurer@7ida.us; 11th 
Abn Div Assn, Tucson, AZ, 9/25-29, Randy Kuhn, 
(501) 922-3936, rkcoa188@att.net; 19th Cbt Eng 
Bn Attached Units (Vietnam), Waynesville, MO, 
9/9-10, Tom Ebrite, (765) 286-4906, s2snoopy@
comcast.net; 31st Eng Bn, Branson, MO, 10/20-23, 
John Frye, (941) 748-4106, jfrye13@tampabay.rr.
com; 39th Cbt Eng, Fort Leonard Wood, MO, 9/29-
10/2, Bill Ray, (817) 572-5725, rayca@sbcglobal.
net; 63rd Field Tng Det, Cincinnati, 10/16-21, 
John Hermann, (513) 481-0130; 79th Eng Const Bn 
(Korea & Germany), Branson, MO, 10/19-22, Bobby 
Thompson, (304) 776-2629, bobbyb301t6@aol.com; 
88th Inf Div TRUST & USFA, Washington, 9/1-3, 
Fred Lincoln, (508) 584-4169, f.lincoln@comcast.
net; 92nd Armd FA Bn (Korea), Branson, MO, 
10/23-26, Guy McMenemy, (281) 469-2819, 
bravecannons@sbcglobal.net; 199th Recon 
Airplane Co, San Antonio, 10/13-16, Ray Jennings,
(573) 295-6002, rjennings@verizon.net; 221st 
Avn Co, San Antonio, 10/13-16, Don Smith, 
(281) 973-9805, shotgun-8a@hotmail.com; 263rd 
Maint Co LEM, Charleston, SC, 10/13-16, Jack
McCabe, (847) 778-3473, jack@jackandpatmccabe.
com; 343rd Gen Hosp, Port Byron, NY, 9/10, Bernie 
Long, (315) 651-4205, tlewis28@rochester.rr.com; 
516th Eng Co (Hanau, Germany), Branson, MO, 

9/26-28, Gene Ogletree, (478) 237-7159, 
geneogletree@bellsouth.net; 630th MP Co 
(Vietnam), St. Louis, 9/22-25, Andrew Bain, (856)
 423-2599, drewbain@juno.com; 709th MP Bn 
(Germany), Harrisburg, PA, 9/29-10/2, Louise Stack, 
(414) 764-0365, kilostack@att.net; 865th AAA Self-
Prop Auto Wpns, Oklahoma City, 5/4-7, Bob Allen, 
(405) 256-0121, bballens@juno.com; Avel Central, 
Far North & South (Vietnam), Charleston, SC, 
10/13-16, Jack McCabe, (847) 778-3473, jack@
jackandpatmccabe.com; Battle of Bulge Vets, 
Columbus, GA, 9/20-25, Ralph Bozorth, (484) 351-
8844, ralph@veteransofthebattleofthebulge.org; 
Combat Infantrymen’s Assn, Myrtle Beach, SC, 
10/20-23, Larry Eckard, (828) 256-6008, 
combatinfantrymenassoc@yahoo.com; Nat’l 4th 
Inf Div Assn, Branson, MO, 7/4-10, Roger Dufek, 
(920) 684-0147, rldufek@sbcglobal.net; Old Guard 
Charlie 4-3-11, Branson, MO, 6/20-24, Robert 
Harris, (812) 949-1989, corbin71151@gmail.com

JOINT
4th Annual Vietnam Vets, Houston, 10/7-9, 
Chace Freel, (713) 823-8777, chace.freel@yahoo.
com; NOB/NAS Trinidad Reunion Org, North 
Chicago, 9/29-10/1, Franklin Barrett, (870) 496-2285, 
barrett27@dishmail.net

MARINES
Clarksville Base (Birdcage), Baltimore, 5/19-21, 
Franklin Wood, (443) 203-0783, franklinwood@
verizon.net; Mar Brks Bermuda, Rapid City, 
SD, 9/21-25, Dennis McDonald, (763) 473-3458, 
d.mcdonald82575@comcast.net; Wasp CVS 
18 Mar Det, Boston, 6/24-26, Joe Windsor, 
(850) 453-5214, mar.det.cvs-18@cox.net

NAVY
Abnaki ATF 96, Branson, MO, 9/21-24, Pete Pilgrim, 
(319) 393-9104, petepilg@aol.com; Altair AK 257/
AKS 32, Baltimore, 10/20-23, John Thomas, (205) 
426-8739, broadusthomas@bellsouth.net; Andrew 
Jackson SSBN 619, Fort Lauderdale, FL, 1/22-29, 
Jack McAllister, (941) 493-7488, patiopapa37@
yahoo.com; ARD-4, Tom’s River, NJ, 9/1-2, Barbara 
Farris, (907) 278-0402, lemonpie@alaska.net; 
Begor APD 127, Long Beach, OR, 10/2-9, Rich 
Pardy, (541) 582-1761, rogriv@q.com; Benner DD/
DDR 807, Buffalo, NY, 9/14-18, Brian O’Hara, (716) 
675-1601, bjohara38@yahoo.com; Bradley DE/FF 
1041, San Diego, 10/20-23, Bruce Gottsch, (845) 
634-3993, bgottsch@verizon.net; Bryce Canyon 
AD 36, Colorado Springs, CO, 10/13-16, Mike Nesbit, 
(619) 562-5690, thenezz@cox.net; Bushnell AS 
15, Providence, RI, 5/18-21, Mike Wentzel, (610) 
987-6641, wenfab@1usa.com; Canopus AS 34/9, 
Buffalo, NY, 9/8-11, Richard Retin, (503) 689-1712, 
retinr@mail.com; Charles R. Ware DD 865, Athens, 
TN, 10/5-9, Frank Biondo, (516) 481-0034, munkb@
msn.com; Coconino City LST 603, Baton Rouge, 
LA, 6/8-12, Mike O’Neal, (662) 453-2451, onealmike@
att.net; Colorado BB 45, Indianapolis, 9/15-19, 
Ginny Smith, (312) 280-8131, ginny740@aol.com; 
Damato DD/DDE 871, Kalamazoo, MI, 9/18-22, Jim 
Niedzielski, (269) 327-8895, jnjnetwork@aol.com

Graffias AF 29, Salt Lake City, 9/20-25, John 
Morrow, (256) 812-2023, john_w_morrow@
yahoo.com; Greenwich Bay AVP 41, Jacksonville, 
FL, 9/29-10/2, Martin Brown, (910) 582-3791, 
ussgreenwichbay@gmail.com; H.J. Ellison DD 864, 
Branson, MO, 9/28-10/2, Jim Buterbaugh, (620) 
221-1760, jlb@buterbaughandhandlin.com; Hoel 
DDG 13, Jacksonville, FL, 10/7-10, Thomas Frederick, 
(785) 379-5752, tfrederick87@gmail.com; Hollister 
DD 788, Bloomington, MN, 9/21-25, Ed Gundersen, 
(518) 842-7126, gunder788@nycap.rr.com; Hornet 
CV 8/CV 12/CVA 12/CVS 12, Washington, 9/14-18, 
Carl Burket, (814) 224-5063, hornetcva@aol.com; 
HS-7, Myrtle Beach, SC, 10/9-16, John Dimasso, 
(419) 849-3707, hs7shamrocks@yahoo.com; 
Huse DE 145, San Antonio, 10/16-19, David Perlstein, 
(561) 368-7167, dbp14@hotmail.com; James C. 
Owens DD 776, Tucson, AZ, 10/12-16, Warren 
Nelson, (719) 635-7667, dd776@att.net; Juneau 
CLAA 119, Charleston, SC, 9/7-11, Edwin Cox, (843) 
537-5848, edwincox@bellsouth.net; Kleinsmith 
APD 134, Washington, 9/22-25, Jim Shramek, (410) 
836-7896, 624jamesd@verizon.net; Lake Champlain
CV/CVA/CVS 39, Branson, MO, 10/27-30, Joe Stoffel, 
(607) 532-4735, gcarroll@rochester.rr.com; Laws 
DD 558, Charleston, SC, 10/6-8, Gene Farmer, (913) 
294-4244, digefarmer@cebridge.net; LSM/LSMR 
Assn West Coast Chpt, Oklahoma City, 6/1-4, 
Chuck Kramer, (805) 526-8095, secondwavechuk@
hotmail.com; Maddox DD 731/622/168, Branson, 
MO, 8/25-28, Dennis Stokhaug, (262) 679-9409, 
maddox64@aol.com; Massey DD 778, Herndon, VA, 
8/25-29, Philip smith, (570) 788-3305, smitty778@
epix.net; Maury AGS 16, Norfolk, VA, 10/20-24, 
James White, (480) 969-3086, jmww03@cox.net; 
MCB 7, San Antonio, 9/22-25, Denny Blaisdell, (419) 
867-9371, dennybee@sbcglobal.net; Monticello 
LSD 35, Reno, NV, 10/19-23, Robert Behm, (209) 
772-0543, beamer@ussmonticello.com; Muliphen 
AKA 61, Charleston, SC, 10/6-9, Jerry Wotherspoon, 
(813) 685-9477, grwotherspoon@msn.com; 
Nat’l Assn LCS (L) 1-130, Charleston, SC, 10/19-22, 
Ginny Rooney, (610) 256-9223, ginroon@verizon.net; 
Nav Nuclear Power Unit (PM-3A), Branson, MO, 
5/15-20, Bob Garland, (717) 469-2075, rags_seabee@
comcast.net; New DD 818, Cocoa Beach, FL, 10/13-
16, Don Smith, (806) 570-2450, ussnewdd818@
gmail.com; Nitro AE 2/23, Newark, NJ, 6/16-19, Jim 
Timmons, (262) 521-1947, navy65-69@sbcglobal.net; 
Norfolk DL 1, Erlanger, KY, 9/22-25, Robert Godas, 
(516) 293-4115, bobg190@verizon.net; Norton 
Sound AVM 1, Port Hueneme, CA, 10/7-10, Rochelle 
Kerr, (405) 203-5084, rochelle_kerr59@yahoo.com; 
Oglethorpe AKA 100, Williamsburg, VA, 9/22-25, 
Ron Williamson, (908) 475-4435, misty639@
embarqmail.com; Prairie AD 15, South Portland, 
ME, 9/21-26, Mary Pelton, (315) 676-3280, mary.
pelton@yahoo.com; Prometheus AR 3, South 
Portland, ME, 9/21-26, Mary Pelton, (315) 676-3280, 
mary.pelton@yahoo.com; Puget Sound AD 38, 
South Portland, ME, 9/21-26, Mary Pelton, (315) 
676-3280, mary.pelton@yahoo.com; Radford DD/
DDE 446, Baton Rouge, LA, 10/12-16, 

How to submit a reunion
The American Legion Magazine publishes 

reunion notices for veterans. Send notices to The 
American Legion Magazine, Attn: Reunions, 
P.O. Box 1055, Indianapolis, IN 46206, fax 
(317) 630-1280, e-mail reunions@legion.org 
or submit information via our Web site, 
www.legion.org/veterans/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge.

Your notice will appear on our Web site within 
a week and will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 
will publish a group’s listing only once a year. 

Notices should be sent at least six months prior 
to the reunion to ensure timely publication.

Other notices
“In Search Of” is a means of getting in touch 

with people from your unit to plan a reunion. 
We do not publish listings that seek people 
for interviews, research purposes, military 
photos or help in filing a VA claim. Listings must 
include the name of the unit from which you seek 
people, the time period and the location, as well 
as a contact name, telephone number and e-mail 
address. Send notices to The American Legion 
Magazine, Attn: “In Search Of,” P.O. Box 1055, 
Indianapolis, IN 46206, fax (317) 630-1280 or 
e-mail reunions@legion.org. 

The magazine will not publish names of indi-
viduals, only the name of the unit. Listings are 
published free of charge.

Life Membership notices are published for 
Legionnaires who have been awarded life mem-

berships by their posts. This does not include a 
member’s own Paid-Up-For-Life membership. 
Notices must be submitted on official forms, 
which may be obtained by sending a self-
addressed stamped envelope to The American 
Legion Magazine, Attn: Life Memberships, P.O. 
Box 1055, Indianapolis, IN 46206.

“Comrades in Distress” listings must be approved 
by the Legion’s Veterans Affairs & Rehabilitation 
division. If you are seeking to verify an injury 
received during service, contact your Legion 
department service officer for information on how 
to publish a notice.

To respond to a “Comrades in Distress” listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing’s CID 
number in your response. 

“Taps” notices are published only for Legion-
naires who served as department commanders or 
national officers.
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They stole only the best
Silver Dollars from the 1920s are 
on America’s Most Wanted List.

Own one today for 50% off!
In the 1920s, real-life gangsters used these big Silver
Dollar coins fresh from the U.S. Mint to finance every-
thing from rum-running to speakeasies. When they 
ran low, they just stepped into a bank and made an
unauthorized “withdrawal.” In the movies, a mobster
flipping one of these big Silver Dollars meant:  “Hold 
on to your seats. The Tommy guns are about to blast!”

The U.S. Mint stopped making these 90% Silver Dollars
75 years ago. Today, Gangster Silver Dollars can be hard
to find. So when we located a supply dating between
1922 and 1926 we snapped them up. Now you can 
get your share.

Own a historic gangster Silver Dollar for as 
little as $29.50 each (plus s&h). That’s 50% off 
what similar coins sell for elsewhere.

Order Risk-Free!
Best of all, you own your Gangster Silver Dollars 
risk-free with our 30-day money-back guarantee.
Don’t wait! Call toll-free to get yours today!

Buy more and you save more!
You get dates of our choice from the 1920s. Each Silver 
Dollar is guaranteed to be in Brilliant Uncirculated 
condition, with blazing original mint luster.

• One 1920s Gangster Silver Dollar for $39.95 + s/h

• Five for only $34.00 each + s/h Save $29.75
• Half Roll (10) for only  $31.50 each + s/h Save $84.50
• Gangster Roll (20) for only $29.50 each + s/h Save $209

Toll-Free 24 hours a day
1-800-859-1565

Offer Code TGS112
Please mention this code when you call.

14101 Southcross Drive W., Dept. TGS112
Burnsville, Minnesota 55337

www.GovMint.com

Advertisement
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Chuck Parsons, (304) 927-0094, kjp263@localnet.
com; Rankin AKA/LKA 103, Charleston, SC, 10/6-9, 
Skip Sander, (412) 367-1376, ussrankin@aol.com; 
Raton SS/SSR/AGSS 270, Branson, MO, 9/7-11, 
Larry Kramer, (360) 697-2842, ratonagss270@
hotmail.com; Robison DDG 12, San Diego, 9/8-11, 
Chuck Siedschlag, (715) 851-5878, ddg12assn@
frontiernet.net; Satyr ARL 23, Baton Rouge, LA, 
6/8-12, Mike O’Neal, (662) 453-2451, onealmike@
att.net; Serrano AGS 24, Norfolk, VA, 10/20-24, 
James White, (480) 969-3086, jmww03@cox.
net; Shannon DM 25, Lancaster, PA, 9/4-9, Jack 
Duegaw, (540) 226-6010, jkduegaw@yahoo.
com; Stephen Potter DD 538, San Diego, 5/15-19, 
Robert Hegel, (727) 376-4625, rhegel@verizon.
net; Terrell County LST 1157, Branson, MO, 10/6-8, 
Clovis Long, (417) 438-3704, clovis43@hotmail.com; 
Tiru SS 416, Chicago, 8/18-21, Frank Mennel, (313) 
520-3939, 2011reunion@usstiru.org; VA-85, Virginia 
Beach, VA, 9/22-24, Robert Moore, (806) 787-1445, 
rmoore0418@hotmail.com; Vestal AR 4, South 
Portland, ME, 9/21-26, Mary Pelton, (315) 676-3280, 
mary.pelton@yahoo.com; VP-4, Jacksonville, 
FL, 10/13-16, Tom Rider, (940) 262-0228, navy2@
grandecom.net; Wadleigh DD 689, Warwick, 
RI, 10/19-23, Phil Gendron, (978) 534-8873, 
philgendron@verizon.net; Walke DD 723, Branson, 
MO, 10/16-21, Richard Williamson, (920) 788-4916, 
rwilliamson@new.rr.com Walker DD/DDE 517, 
Baton Rouge, LA, 9/20-23, Michael Goggins, 
(414) 774-5201, m.bgoggins@att.net; Washoe 
County LST 1165, Nashville, TN, 9/14-18, Dennis 
Steenbergen, (303) 470-1187, dsteenbergen1165@
gmail.com; William R. Rush DD/DDR 714, 
Nashville, TN, 10/2-6, Robert Mays, (802) 933-5921, 
seadog714@gmail.com; Willis A. Lee DL 4, 
Erlanger, KY, 9/22-25, Frank Graham, (718) 934-6410, 
frankdl4@optonline.net; Windham Bay CVE 92, 

Reno, NV, 8/24-27, M.W. Steward, (210) 495-4845, 
windhambay@aol.com

LIFE MEMBERSHIPS
Post 42, CA: Raymond R. Caballero
Post 287, FL: Bill Keitt, John H. Riggins, 

Elijah Robinson Jr.
Post 316, FL: William Pelland
Post 62, ME: Arthur O. Caron
Post 88, ME: Duane A. Easler
Post 267, PA: Galen W. Keenan Sr.
Post 268, SD: Clinton Eggelston
Post 295, VA: John P. Moliere
Post 90, VI: Waldron Francis

IN SEARCH OF
D Co Heavy Wpns 1st Bn 8th Rgt 10th Inf Div 

(Graves Brks, Aschaffenburg, Germany, 1955-
1958), Dieter Neumann, (480) 981-8783

MCRD Parris Island (1953), Edward Bieretz, 
(443) 653-2843

Plt 332 (MCRD Parris Island, 1945), John Sullivan, 
(434) 685-1373

Plt 366 (MCRD Parris Island, 1962), Tom Boland, 
(803) 788-7736, colusar1@hotmail.com

1st Admin Co 1st Inf Div (Dian, South Vietnam, 
1967-1968), Ronald Pickering, ronpickering42@
yahoo.com

14th Inventory Cont Ctr (ICC) Det (Saigon, 
Vietnam, 1965-1966), Joe Casino, (847) 451-0728

15th Air Corps (North Africa & Italy, WWII), Dennis 
Posey, (770) 509-7734, dennis_posey@att.net

44th MP Co USAJC TC 11 (Fort Benning, GA, 
1959-1960), Richard Mortimer, (610) 918-8235, 
tokeymn@verizon.net

54th Sig Bn (Vietnam, 1968-1969), Matthew 
Myles, (215) 247-8733, myl8234@yahoo.com

101st Sig Bn B & A Cos (Leyte & Okinawa, WWII), 
Charles Hannon, (913) 722-1259, cjmlh@juno.com

177 B Co (San Diego, 1948), Thomas Barber, (951) 
927-5431

232nd Sig Co 39th Sig Bn (Tan Son Nut AB, 
Saigon, Vietnam, 1964-1965), John Paul Davis, 
(409) 832-2802, jpaul@co.jefferson.tx.us

8104th RYCOM Army (Okinawa, 1954-
1955), Bob Penfiled, (701) 523-3652, bob@
penfieldauctions.com

TAPS
William Delgado, Dept. of Mexico. Dept. Cmdr. 

2002-2003.
Gerard H. Entigh, Dept. of Ohio. Nat’l Americanism 

Cncl. Vice Chmn. 1973-1974 and 1980-1997, and 
Nat’l Foreign Relations Cncl. Vice Chmn. 1997-2001.

Irvin M. Etzold, Dept. of Missouri. Dept. Cmdr. 
1999-2000, Nat’l Foreign Relations Cncl. Vice 
Chmn. 1993-2002, Nat’l Legis. Cncl. Memb. 2007-
2009 and Nat’l Distinguished Guests Cmte. Vice 
Chmn. 2004-2011.

James H. Herring, Dept. of Mississippi. Dept. 
Cmdr. 1999-2000, Nat’l Americanism Cncl. Vice 
Chmn. 1998-1999 and 2000-2004, Nat’l Foreign 
Relations Cncl. Vice Chmn. 1993-1994, and Nat’l 
Legis. Cncl. Memb. 1999-2000 and 2001-2002.

Charles G. Pappas, Dept. of New Mexico. Dept. 
Cmdr. 2000-2001, Nat’l Exec. Cmte. Alt. Memb. 
2003-2005 and Nat’l Dist. Guests Cmte. Vice 
Chmn. 1998-2007.

Wilson Pendarvis, Dept. of South Carolina. Nat’l 
Markmanship Cmte. Advisory Memb. 1951-1952, 
Dept. Cmdr. 1982-1983 and Nat’l Foreign 
Relations Cncl. Vice Chmn. 1984-1995.

Val Smith, Dept. of Utah. Dept. Cmdr. 2000-2001 
and Nat’l Homeland Sec. Cncl. Vice Chmn. 
2001-2006.

Henry L. Trest, Dept. of Mississippi. Dept. Cmdr. 
2006-2007, and Nat’l Law and Order Cmte. 
Memb. 2007-2011.

LEGION SHOPPER

Call today for a FREE color

catalog of over 150 eye-catching

Classic Military Rings, plus a

Special Report you should read

before buying any service ring:

1-573-221-7786 (24 hr. recorded
message). Or write: Classic Rings,
1209 Broadway, Dept. A-411,

Hannibal MO 63401

www.ClassicRings.com
Code A-411

Rings to Honor
Your Service

●   H AT   P I N S   ●     M E D A L S  ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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STRONGER
THAN VIAGRA®

Pharmaceutical Grade Without Prescription!

(12 pills)  -   100mg    $49.95   

(24 pills)  -   100mg    $89.95   

(36 pills)  -   100mg    $129.95 

* Free Shipping * Discreet Packaging

* Money Back Guarantee

Credit Cards & Check By Phone.

1-866-611-6891
Or Send Check or M.O. To:

P.E. Labs, 6409 S. Western Ave.
Oklahoma City, OK 73139-1703

 order online www.pillmedica.com

Viagra® is a registered trademark of Pfizer Inc

TOLL FREE
Order Line

CONQUER INSOMNIA
• Special Exercises & Mind Control

techniques to induce Sleep.
• Specific Information as to how to

control your mind when going to Sleep.
• Throw away the Sleeping Pills and

Sleep every night without them.
For a booklet to relax, and produce
restful Sleep, Send $14.95 check to: Sleep
Methods, Box 7372-A, Missoula, MT 59807
(406) 542-9513 www.sleepmethods.com

Hawaii 
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1-800-475-30911 800 475 3091
www.RevivePremium.com

The New Revive Premium
System is a Revolution in

Vacuum Therapy.

#1 UROLOGIST
RECOMMENDED

Only Encore Includes both a
 Manual & Battery Pump in our

 Medicare System
Covered by Medicare &

 Private Insurance

The Encore Difference

 Warranty

Viagra Didn’t Work?

APPROVED BY
MEDICARE
& Most Private Insurance

3091

20202222222222222222222200000000000000000000
Most Trusted Since 1988Most Trusted Since 1988

®
NEW!

OPEN FIT
TECHNOLOGY

Most Brands

Any size 
or style

FREE Telephone Hearing Test
FREE Consultation with Technician
FREE TRIAL

5 year 
warranty $339 95

Hearing ONE  1-800-249-4163

      NOT AVAILABLE IN WA
100 Main St., Marty, SD 57361

DIGITAL HEARING SALE

Since1981

none higher$249 95 to $499 95

AL_4.11_190.ai   1/31/11   3:44:41 PM

HEARING AIDS
UP TO 60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
 ALL MAKES & MODELS TERMS ARRANGED
 30 YRS. EXPERIENCE ALL MAKE REPAIRS

CUSTOM INSTRUMENT SPECIALISTS 
FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         P.O. BOX 7355, ROCKFORD, IL 61126
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

NOT AVAILABLE IN WA. 

 800-992-3524

 

ALL KINDS - ALL SIZES - PROMPT SHIPMENT

1210 1st Ave. North - Fort Dodge, IA 50501

Palmer  Industries  
P O Box  5707AQB
Endicott  NY 13763

     One hand operated
         Electric  1, 2, 3 or 4 Seaters
                              800 847 1304Free Brochure

Made 

in USA

    2 Seater

www.palmerind.com

Also Pedal/Electric 1 & 2 Seaters & 
Handcycles, Electric Kits forTrikes  

Since

1973

10% Tax 
  Credit

www.viamedic.com
800.547.9942
ORDER ONLINE, BY PHONE OR  MOBILE DEVICE!

®

HABLAMOS ESPAÑOL

http://legion.myhomebenefi ts.com 
to learn more!

* Certain restrictions apply. Call or visit website for details. 

Save $2,000 or more 
on your next move!

Buy and/or sell your home 
and receive cash back.*

800.593.2526

800.593.2526

Secure a mortgage & receive 
discounts off closing costs.

800.871.8864

800.524.5533

A “no hassle” move plus exclusive 
Legion discounts. 
Call for a 
FREE 
estimate!

Get the best night’s sleep 
you have ever had!

FREE Video/DVD & Brochure!
Call toll-free!  

NO SALESMAN WILL COME TO YOUR HOME. 
Or write to:  

Sleep Comfort Adjustable Beds,  
15950 Bernardo Center Drive, Suite C, 

San Diego, CA 92127   
www.sleep-comfort.com

Need sleep?

90-Day Money Back Guarantee.

FREE 
DELIVERY 

for a limited time only!

FFFFplus

1-800-
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Ham and eggs: a day’s work for a chicken, 
a lifetime commitment for a pig.

TWO HORSES were walking back to the 
paddock after a day of training. One horse said 
to the other, “I can’t understand why we’re so 
slow. We come from good stock, we have the 
best of food and great trainers, and yet we 
come in dead last in every single race.”

A dog running alongside the horses over-
heard and said, “I know what your problem is. 
I’ve seen you two race, and it looks to me as if 
you take off at the start really fast. You use 
up all your energy at the beginning and have 
nothing left. What you should do is pace 
yourselves, and when the other horses have 
tired themselves out, put in a spurt of 
energy. You’re sure to win. What do you think 
about that?”

The two horses looked at each other and 
exclaimed, “Wow! A talking dog!”

A YOUNG MAN heard that his father, grandfather 
and great-grandfather had all walked on water on 
their 21st birthdays. So on his 21st birthday, the 
young man and a friend went out to the lake. “If 
they could do it, so can I!” he insisted.

When they arrived, they rented a boat and began 
paddling. In the middle of the lake, the young man 
stepped out of the boat and nearly drowned.

Ashamed, the young man later asked his grand-
mother, “Why can’t I walk on water like my father, 
and his father, and his father before him?”

The grandmother took the young man’s hands, 
looked into his eyes, and explained, “They were all 
born in January, dear. You were born in July.”   A THIEF broke into a mansion one morning, and 

found himself in the music room. Hearing foot-
steps approaching, he took refuge behind a screen.

From 8 a.m. to 9 a.m., the oldest daughter had a 
singing lesson. From 9 a.m. to 10 a.m., the second 
daughter had a piano lesson. From 10 a.m. to 11 
a.m., the oldest son had a violin lesson. From 11 
a.m. to noon, the second son had a fl ute lesson. At 
12:15 p.m., all the children gathered together to 
study a truly earsplitting piece for their four parts. 

Halfway through the session, the thief staggered 
out from behind the screen, collapsed at their feet, 
and cried, “For heaven’s sake, have me arrested!”

“EGYPT HAS RESPONDED to hundreds of 
thousands of protesters by shutting down the 
Internet. Listen, if you want people to stay home 
and do nothing, turn the Internet back on.”

– Conan O’Brien 

“You could at least wait until I leave the room 
before you go online for a second opinion!”

“I never said they weren’t good seats. 
I just said they’re not terribly comfortable.”

“I’m trying to diversify my portfolio.”
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The most comprehensive
resource for Mesothelioma
patients and their families.

FOR COMPENSATION INFORMATION:
FREE PACKET for mesothelioma

or lung cancer, diagnosis/death,
please contact:

Toll Free 1-800-998-9729
Email: info@thedavidlawfirm.com
www.asbestos-attorney.com/n4658

The David Law Firm, P.C.
Jonathan David*

10655 Six Pines Drive, #260
The Woodlands, TX 77380

(Greater Houston Area)

Handling cases nationwide with
local co-counsel in state of filing.

* Licensed by the Supreme Court of Texas.

FOR MEDICAL INFORMATION:
FREE PACKET for mesothelioma

patients, please contact:

Mesothelioma Web
Hope * Support * Help

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras, 

are now being diagnosed with asbestos-related cancers. 

Asbestos 
Cancer Hits 

Former 
Sailors

The David Law Firm is a Proud Sponsor of 
The American Legion “Freedom Car”
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JoeH a ban d 

You’ll love the comfort!

and FREE Postage!
3 for 42.97  4 for 55.95  5 for 67.87 New Customer Offer

Send _____ shirts & _____ slacks. I enclose $________ purchase 
price plus $7.99 toward postage.

XS Inseams!

Waists to 62! 

COOL NO-IRON SLACKSCOOL NO-IRON SLACKS

In GA 
add 
sales 
tax.

Haband.comShop Online:

Postage is FREE on this order!

Duke Habernickel
#1 Bargain Place
Jessup, PA 18434

SLACKS    2 for $29.99* SHIRTS    $9.99 each

Waist gives & takes with your every move! 
Light weight, quick-dry cotton & polyester is

100% NO IRON PERMANENT PRESS!
• 4 Deep No-Hole pockets • Snap Closure 
• Indestructible nylon Zipper Fly 
• XTRA Sturdy Belt Loops 
• Convenient Golfer’s Locker Loop! It’s all

MACHINE WASH & WEAR! 
COOL, COMFORTABLE, 

S-T-R-E-T-C-H COMFORT!
If you wonder how other men look so 
good, ask them about Haband! Better 
yet, see for yourself! Be  amazed at our 
Fast Reliable Service! $14.991⁄2 per pair!
No Risk Guarantee!! Hurry!

Grey

Full Elastic Waist with 
Front Zipper & Snap Close!

Belt Loops too,
including Center Back!

2 Big Side Pockets! 
2 Button-Flap Back Pockets!

Black

*

Haband #1 Bargain Place, Jessup, PA 18434-1834

Im
p

or
te

d

FOR MAXIMUM COMFORT, ORDER YOUR USUAL WAIST SIZE!
Waists:  32  34  36  38  40  42  44

*Big Men ($4 more per pair): 46  48  50  52  54  56  58  60  62
Inseams: XS(25-26)  S(27-28)  M(29-30)  L(31-32) 

XL (33-34) (XL inseam available in 32-44 waists only)

Khaki

NEW!

When you pay by check, you authorize us  to use information from your check to clear it electronically. Funds may be withdrawn from 
your account as soon as the same day we receive your payment, and you will not receive your check back from your financial institution.

pairs 

for onlypairs 

for only

Card # _____________________________________Exp.: ______/_____

Mr. Mrs. Ms. _______________________________________________

Address ________________________________________ Apt. # ______

City & State __________________________________ Zip ___________

Check

Brown

Handsome vertical striping makes you look 
slimmer! Rib knit collar, roomy fit, handy 

chest pocket and banded bottom. Dyed to
match the pants. Stretchy cotton/polyester

knit. Imported. 100% Wash & Wear.
Sizes:  S(34-36) M(38-40)

L(42-44) XL(46-48) 2XL(50-52)
3XL(54-56) & 4XL(58-60)

Matching Shirts  $9.99 each

On-Line
Quick
Order

WHAT
SIZE?

HOW
MANY?

BLUE05
BURGUNDYEB

BLACK01
2E KHAKI

–13407–0754R

CADET BLUE5J

BROWN04

KHAKI2E

BLACK01
GREY06

WHAT
WAIST?

WHAT
INSEAM?

HOW
MANY?

Blue

Khaki

Burgundy

Black

Cadet
Blue

New
Shirts!

100% Satisfaction Guaranteed or Full Refund of merchandise purchase price.

All Sizes

Same Low 
Price!

77L77L
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